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1' flective frﬁm 2026-27 from Semester 1%

| Year | | Sem | Course ] Paper Title Major/Minor | Theory/ | Credits |
- | Code [ | Practical X
| ) | | | Cﬂ}_ﬂ!h!l Susiness Organization Major | Theaory ]
' | | CO10102T | Business Statistics _| Major Theory 6
I | C"}Ii}[ﬂh _litis_meﬁs Communication Minor Elective | Theory 6 |
| [ LCO10104T 'tmrn:rdl-::ru:-n to Computer (Select Any 1) Theory 0 1
it T i Jiu'rt::-]|::arrl_:nn and Al - |
| [ | H I_K’{HD'H}?[ _Financial fau.m:ntlnf- | Major Theory A
l“;_ 19203P | Computerized Acc{mntmg Practical |2 = | 4 Jl
| | | CO10205T | Bussiness Fconomics Major Theory | | |6 | | ]
; COIO2CHT __?E_IHE’ES Mana nagement Minor Elective | Theory il —!ﬁ— i
| ) C010208T | T Essentials of E- Commerce (Select Any 1) | | Theory f | {
k2 | Cjo3ctT | Company Law | Major ' | Theory Gl | J
| | COI0302 7 " Cost Accounting [ Major L Theoty "TT6! [ TTT}
! ! COI303T | Flu‘itﬂes-—. Regulatory Minor Elective | Theory fi |
: . __ Framework {Select Any 1) 1 | i
= e 2 ) C{]mHHI I inventory Management _ rl}wr_.«_ | L L]
| 2 Vo CRTMCIT _theome Tax Law and Accounts Major | Fheoey || g [ 1] ]
! i | Co104077 | Fundamentals of Marketing | Major Theory _i IR
| . LEJT_-JH'H - Digital Majlxumg | Prm.m.ai |2 N
| | '_f__l?hlhh ‘| Research Project Major L | Theory E b [l
| | COID4641 | Fundamentals of Minor Eleclive | Theory | 6
| ! 1l Fntreprcneur;iup (Select Any 1) | o N
- |  COIDdosT | T ourism and Travel Theory G _i
l - — |I — I_—. i — ."v!a_bﬂ_]nk.['![ e —_— _ S —_— - —_— — 4
i 3 ! | CO10501 T ) Corporate Accounting ( Major | Theory i | il |
| LOI65027  Goods and Service Tax | Major Theory | Sols RN
! L CO103037T %uslrveas Finsnce | Major Theory |[/5] ]
. | COIO3CST | Monetary Theory and Banking | Major Theory | 5 |
ak . G | inIndia ) ) . AL |
| i ! Vi i QJ_ 601 T |_Accounting for Managers Major Theory 3 [}
: f{i]ﬂ 6027 | 'kddilmg, ~ _ | Major Theory Al ‘
| ! 0106047 | Financial Institutions and | Major Theory 5
LT e i}
| 0106057 | Human Resource Management Major | Theory | [§ |

-
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Semesrer-wise Titles of the Papersin UG [Tqmmerlf;

(B.Com. )

:Jffmtwe fmm 2{}26-2’? f'rum Semester |

' Course P.!pll_l‘ Title T HrLtjnranmur | Theunf | Credits |
| Code _: L —_— ) _I_Pl'at'tttﬂl Jud o T
' COI0T0IT | Business ( G@tzanon | 'ﬂd;_ﬂr [ Theory | 6_ |
E{J_I_gl!_y«“] [_B'usmesa usiness Statistics B Major .— Theor BT
{ COT0103T | Busmesa Lc|=1n1un=L§tio; | Minor Elective Theory Ll ] ]
L COT0T04T ] ntroduction 1o Computer ¥ ’ (Select Any 1) Mheory | 5] |
I Application and Al ' S| 1]
1 G Elrfﬂr "r '_I ‘inancial Accounting Mﬁ)l_ i f.mm i |
...... S0 __| Ma) ¥ _' NN
( ﬂl J.Eh? e b _omputerized %c:.q_g_r_-:nn; - Practical _J L_’_ LUILI
L mwr 3T B usiness Heo LLonomics _Lﬂqur ’__J hem} ;| N
i (Ur J?f 17 _ hmnesa I".Id_gemf,r}:‘_ | Minor Elective Theory 11l el g
{UHJ 2047 8 :ssentials of F- Cu_glmem;;_ _| (Select Any 1} |I_FE_,_J’:,.-‘ _Lﬁ_ LTS
CoI0In T {_nmaawfaw _1 I Major T T Theon, o] T ]
_ UIII’]I‘G_'_: | Cost ALLF)'JI'I_HI'I};, _|_ Major ) T_Thf:ur} gt Ll )
COI0303 | HU?II'IE.’S! !{-;,;__ulamru | Minor Elective | Theary 6 |

' Cramework — | (Select Any |) i
__'1_.11_»e11tnr;, ’Mmmg rmu! A | f heory el A
! neome | ax Law F||'||J #'ku_{,ounr.s WE:.E}E__ | Il Ihmn | & | R
' LLJIU w2 il undmne entals of 'ldarkn.t_h | Major _ B Ihmn T_-l (L i
L L Ul 04031 | Digital Mdrket_m 4 o Practical 2ioh o |
| CO1 0 H,ﬁ? i F{ELEEII’CH_PE‘D_F%LE _ | Major ] Theory |73 T3 IJ
COLOGA T | Fundamentals of Minor Elective I_i"heurv fi il
AN o D s __L_QIJLL_n;Luahrp__ | (Select Any 1) el ) _| A% 0 L
.I COI005T Yourism and Travel ] ||—Tht‘m}' 16 i
i "-,fan;igumnt o ! AL Gl .
i f.f'j_'}_i[!.*i_lfj ' Lorporae =‘-.c:..uunlmg ______ |‘f'-fI:Uﬂr | The ory R '
unods 10ds and Service Tax rola i fln.unr'-r ___|___j T
' Business Finance Major ~ I_Ihemv i l'__‘i LT
U]J N 5 "n-rlcrm.tar» ]hr“on and H,tnkmg ]_"v']d_]ﬂr [ Theory | 5 |
i in India - !
| COT060IT M{,uum:r:& for r Managers —I_I\.f_Ie_iJ_q_r_ A —ll__ﬁﬁ_fw 17 +_‘j___ ]
| CO0a02T r";JdJIrr!h | Major - J_Ihu}ra Jr:'s _ !
| COIOG04T | Financial Insiito onsand I M_ﬂ_jur_ i I Theory | [T
ool | Mkt |1 N (N L L UL )
(D06 Human Resor s Veragemen: | Major - Theory T [731TTTT1T]




| Programme Name: Year : First |_Semester : First ' |
1

B.Com e L
| Subject : Commerce . il q
Course Code : CO10104T | Course Title ; Introduction to Computer Applications & Al |

| Course Qutcomes :The Objective of this course is to provide basic knowledge of Computer,
| Office and Al

Credits : 6 ' | Core Com_pu@ryElecﬁve: Flective |
Max Marks : 25+75 Min Passing Marks : 10+25 |
Total No OF Lectures : 90 j

efinition and characteristics of a computer, Components of |
| | computer system (Input, Output, CPU, Memary), Types of
[ computers (Analog, Digital, Hybrid), Hardware and Software
’ concepts, Generations of computers, Number system (Binary,

|_UNJT-J Basics of Camputer Fundamentals:- | IS__
D
Decimal, Octal, Hexadecimal) |

|

/’UNJT -1 Cuﬁdﬁnﬁarﬁﬁﬁnfﬁﬁﬁmm: T A 15
| | Types of soltware: System software & Application software |

Operating System: M eaning, functions and types, Examples of |

| | OS (Windows, Linux, macOS) ,File management concepts, | |

|__ | Utility software and its uses _ R J'_
| UNIT =11 [ Office Automation Taals: | 20
MS Word: Features, formatting, tables, mail merge
MS Excel: Worksheets, formulas, charts, functions
MS PowerPoint: Creating presentations, slides, animations
Basic practical knowledge of office tools
| | Introduction to Power BI & Use of modern commerce Area,

| UNIT= IV [ internet & E-Commercer T T i TsE T
Introduction to Internet and WWW _Weh browsers and search |
/ engines,Email and its uses, E-Commerce: Meaning, types, ’
| advantages & limitations, Digital payments (UPL Net Banking,

- Cards), Cyber security basics and cyber crimes _
UNIT-V | Introduction to Artificial Intelligence (Al); | 20

| Meaning and concept of Artificial Intelligence | |
| History and evolution of Al

| Types of Al (Narrow Al General Al, Super Al) |
| Applications of Al in business (Banking, Marketing, I:-
| | commerce)
| Machine Learning basics |
| Al 1ools (Chatbots, Virtual Assistants, Recommendation

systems) |
| Advantages and limitations of Al }
|_ | Ethical issues in Al - _ ]

Suggested Readings:
1. Gl NS, “ Handbook OFf Computer Fundamental” Khanna Publishing House, Delhi
2. Nortan P. Introduction To Computers TataMcGraww Hill
3. Sinha P.K. Computer Fundamental BPB Publications
4. K.R.Chowdhary, Fundamental of Artificial Intelligent, Springer




| Suggested Continuous Evaluation Me

—

thods: Continubus Internal Evaluario
 be based on allotted Assignment and Class Tests. The marks shall be as follows:

Ssessment and Presentation of Assignment ‘ (04 marks)
Class Test-1 (Objective Questions) [l (04 marks)

0 shall

“lass Test-II (Descriptive Questions)
Cl ass Test-I11 (Objective Questions)

(04 marks)

(04 marks) J

Class Test-1V (Descriptive Questions) | (04 marks)

verall performance throughout the
emester (includes Attendance,

Behaviour, Discipline, |
“articipation in Dilferent Activities) |

(05 marks)
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Structure of Syllabus for the Programme
B.Com. IV Year, Subject: Commerce i.e. Bachelor (Research) in Faculty - Commerce
&
M.Com. Subject: Commerce i.e. Master in Faculty — Commerce
Effective from Academic Year 2026-27

I_  Structure of Syllabus Developed by
o b Lt ]

I' Natme fn_I'_EETS“Ca;.:cn(-r ."i_l'_}esignariun | Department ‘1 College/ University |
II Bos Member | | [ |
| Prof. Shailendra Kumar | Dean if:amrneh,-_e_ | Dr. R, M. L. Avadh
| Verma | II | University, Ayodhya
| Peol Ashok Kumar T Cavencs | Commerce | KS Saket PG College,)
| Mishra ' | | Ayodhva
| Dr. Ramesh Kumar il Member i Commerce | B.B.D. P.G;. lf“nlit:ge Parutya
| | Ashram, Ambedkar Nagar | LU
I .-\;1z-mr»-zfi?fﬁfﬂr';:,?fi_i B -i_MtTnEmr _ i Commerce B.B.D. P.G, Eﬁll'e;?c Paru i_ya |
| . | Ashram, Ambedkar Nagar |
.'.’:'-:.1f:._ﬁ;ld.]TE;Hfluy-i-: m | |Ex perl [ Commerce i UP College, Varanasi _—i
| Hiugh{huni{rri)irectnr] | | I
fosus gt o = o2 W L] f ' 5
| Prof. S.K. Shukla I-E_xpén ' | Commerce —i_Universjty of Lucknow, |
| Lucknow |
| Prof. K K. Mishra (Retd.) | Expert | Commerce” Faculty of Commerce, BHU |
| | Varanasi |
=g I | | L {3 S R 3 TSI S L L |
2o R L 1&
; 'S




DR. RAMMANOHAR LOHIA AVADH UNIVERSITY, AYODHYA

Structure of Syllabus for The Programme
B.Com, IV Year,Subject: Commerce i.e,Bachelor (Research) in Faculty- Commerce
&
M.com Subject: Commeree ic. Master in Faculty-Commerce

Effective from Academic Year 2026-27

Course Title [

FS NS 1L QO 3 c Lo TR w6

| Programme/ Class: B.Com.- YEAR IV- SEMESTER VI
» . 2 . H 3 4l
ST T e ogramme/Class: M.Com - Year I - Semester|I L
| SCEHOT0 CORE | Organizational Behavior
il | Indian and Global Business Enviranment |
' ]

| NCOTOTOZT T CORE

NCOWTBT | CORE
| ot T st BEciTE Digital Markeling and E-Commerce
! "-rﬂ:|lm"'-|]ﬁ_ {Select any Ong) I—

| Statistical Analysis

| Advertising and Sales Muanagement

COIOTGP i SLCOND | Project Presentalion On Digital Marketing and |
FLECTIVE EsCommerce

(iva oy (EComvere
ipelvct 4y Ong) Project Presentation an Advertising and Sales |

COliraTe

|_ B PP S | e | Management A Il ;
P e e e . .
Programme/ Class:B.Com. -YEAR [V- SEMESTER VIII .
| =
b || Progeamime! Class: M.Com. - YEAR I - SEMESTER II | II
| cologn T T CORY I Business Research Methodolopy [ 5 _I_ T _I 25 |T 5
MOS0 _i CORE || T:mstiué aind F‘-lmﬁ-‘ Chain ;‘uhmagrmenr = l 3 |_|"_ E _'}'_5 T
| NAOTORIT | T CORE T o B ST T e e
|. {_HH_THHJ__ —EREE(“ [1'|I1.E'F::"'D‘['I'4Lg1,unccd Carporate Accounting and H?mn_'[i'ng . 5 r__r —I_Q_ﬁ_ K ?;§_|
L C0Ing0sT | 1@;]::;.'[;;;*[3;&} | Management of Small Business 5 T 25 | 75
s e — e | — -
I_ Cilugaap —[ FOLRTH | Project Presentation on Accounting and 5 P | 50 | 50 ‘I
ELECTIVE Reporting of any Company Or MSME/Large |
| e L ey | | (Seleet any Cing) | Industry ] [ s o]
CoosoTe | Field Visit/ Industrial Training / Practical Work | 5 P | 50 |50
-1 Wilha Professional Person — - At L SR T




Programme / Class: M.Com. — _YEAR Il - SEMESTER IIT it

| N UH{JQ{?H

||'wl'ftir"ffn;021'

I Co10504T
|

| ColoonsT

|

L CHI0906P
[

|
| COTOoOT7P

" Programme / Class- M.Com. —YEAR_II-_SEMESTER %

_"|C_R_ '___i‘ Services Management |5 ( | e |' 75 _||
o | —I_ | ! I
fﬁtmu | Financial Management | 5 T | 25 75 |
=1 G0 N Y | e . . | et | | _
: CORFE :l Strategic Management | 5 | T } 25 II I
_'_ =t oL .._|I-. W s | w— | _I
FIFTH Sm:unt:r And[}ws and Portfolio | 3 ]_T [ 25 | 75 ]
ELECTIVE | Management | il | J
7] (Select Any | International Marketing |3 T'_ 25T s
& | |
| One) i | N |
___I'.TS_I;'X TH PrDJL,{_.t Presen entaticn on SPSS/ M S 5 50 |"T |

| ELECTIVE | Fxcell R Studio/ JAMOVIS Any . | |
(Select Any ' other software used in Business | l

| One) | Research i _l ) |

: PJ’D_]'LLJ Presentation on on any ]{‘.IpIL—'_J | P | 50 50

|  Related to Business

|
| CuTTo01T
|
|
Chio03T
|

N-CO11002T

[ COL1004T
|

| COTI605P

NOTE:

B -Il
| 3
Management !
.._._.l i LS r_ oecment _||_ _[_|l_ e RETTN
]

| CORE |1 Project Management and [ 8 { T[S ] [k
| Planning | L L T |
CORE Personal Savings and LI BT |
fe o [lInvestment Management | U | |
| SEVENTH | Indian Financial System LS NE; {23 | Fa II
ELECTIVE | and Financia Services | |
r| (Select Any One) [ o i _I___ !
| | Cust ustomer E{c!atmnshjp r |l 25 | 13

0 P 3 i

RESE ARCH
PROJECT/ | Major Research Project/
_| DISSERTATION | Dissertation

In Case of 4+1 (B.Com. 4 Years Programme and M.Com,
| Year Programme), Course Structure which is mentioned
As M.Com. Year II Will be treated as M.Com. Year | .

. Ih,. Yok :' \
b



Program meiClass T M.Com 0 i — Near T | Semestér 117 7
._H.__m__"____m__w__.“”__Eﬂmmyya_________muu_w___mm _______ i
-course Code LI GETHT T 17 T e-Course Tide: Fikandiai Managemen; |

e e e L [ |
| Course Ut!h‘.uiiiﬁ.’ Thea DDjective of course (s 1o enanle the students g Understan the basic |

| principles tools ang technigue of finangial management of 5 Company wiich pan eahange their
 ability to make saund_hnanm_ai decision and policies =ttt LTI ""‘Il

e Colipes 7T | Core Compulsory — L LT TN
] —Min Passing Marigt 1 17i 735~ |

| My Marks : 25175
=3 ._=? e -_'_—_—..—._-=:—_.-1-_m=-=u='=.a—._'.—_ =2 _"_-F - i r:;ir__—u_..—— _o—i._l_r-_|_—— T A |J
Omcs || Mo g LClures |
_Topic 0 Leeturey |

| LN

Bl i 0 U D folisieai BBy 1 SR S0 WA N 2%
& | Naturg, Stope ang Objective of Financial Managemeant. Confierg | 15 |
II N prafit vs. valye maximization prineiple; Time value of maoliey- || ||
' ICUJrTiJ{JLH]de'Ig and dr’scnuming techniques; Concepts of Annuity | |
[ | and perpetuity; Distincrioy between Indian and Internationz| Il |

[ ( Finanzial .'v!alnﬂlg,r_ennﬂtt | |
e FInar —soagement e UL

i | Financial decision: Cost of, {*:uﬁaT;?.";LﬁﬁT FI‘:'ECE_UE Eeaﬁﬁn-‘ J' 13 |
| | HEsigning optimun, capital Structy e Capital Structure theotieg | | |
i o L J.-.-?ffa"f!-ﬂ'r?:_L:'-'H!.'T“_-féf?_s‘@_r_'fﬂfrcﬂiﬁ T et CR N 0 0 0 I

I ! Ivestmen Decisiong: Capital BLrugetjng—(foncapl and technj e I' !5 |'

| | Capiral Ratioaing; Nan-discounted and Discounted Cash Flow |

|| || Approaches; Business Rigk and Financial Risk-Operatiy o

—— LEEEEEEQ?EML’:?E%EL@EME’ o L | LA WL L
{ IV | Dividend Policy: Congept, thearies and dcte.rmrnﬂnts; Divideng ! 15 |
-] Model- Walter, Gordop s ppq e | 11| ]| il
&Y I| Management of Working Capital: Estimation of Working Capiral | I5 |

! | .'nvenrcu'}-' Mﬂnagement, Receivahles management, Managemen | |, I|
Beee” » Jl_uf"_i:_'u_sh and Marketahle Se:c_m-iu'cs,_ i*rf'ua'rcl'|1_g_Cjwjgita.! Pjnetlwi_r_rg;'__ g O

Suguested Reading.

Kuchhal § ¢ Financia) Mlanning, Chhaitanya Publisning House

* Khan and 1ajn- Fiancial Management.

* Maheshwag SN Finanga) Management. Sultan Chand ang compan:,

*  Fandey LM, Financia) Managamcn[, Vikash I‘uh]r’shr’ng House

* Agrwal and Agrwal; Financial Managemcnr{in Hindi), Rames; Booi: Depo, faipur

U,




Year: First

Programme: B.Cor, |

Semester: First

Subject: Commerce

{ourse Code: ColGi011 ]

Course Title: Business Organization

ifter completing this course a student will F= e

" Ability to understand the concept of Business Organisation along with the basic |

laws and norms of Business Organisation.
" Ability to understand the terminologies associated with the field of Business

Organisation along with their relevance. |
7 Ability to identify the appropriate types and functioning of Business
Organisation for solving different problems.
¢ Ability to anply basic Business Organisation principles to solve business and
mdustry related problems.

¥ Ability to understand the concept of Sole Proprietorship, Partnership and Joint |
Stock Company etc,

| Credits: .f-'z || Core Cum];uls{)ry / Elective: Compulsory
Max. Marks: 25+75 | Min. Passing Marks:10+25

Total No. of Lecm—resz 90

oit | | L || Topes | Lectures
Business: {’_'.un-:cpt', Meaning, Featul‘cs, Stages of |
deveiopment of business and importance of business.
Classification of Business Activities. Meaning,
Characteristics, {raportance and Objectives of Business @
Organization, Uvolution of Business Organisation.
Difference between industry and Commerce and ;
Business and Profession, Modern Business and their '

_ Characteristics. | i
Promotion of Business: Considerations in Establishing |
New Business. Qualities of a Successful Businessman. I
Forms of Business Orgenisation: Sole Proprietorship, |

L Partrership, Joint Stock Companies & Co-operatives 23 ,

and their Characteristics, relative merits and |
demerits, Difference between Private and Public
__Company, Concept of One Person Company. ) |
Plant Location: Concept, Meaning, Importance, Factors ;

Affecting Plant Location. Alfred Weber’s and Sargent '

Florence’s Theories of Location. Plant Layout —;

Mearing, Objectives, Importance, Types and Principles ‘
of Layout. Factors Affecting Layout. Size of Business |
Unit— Criteria for Measuring the Size and Factors
's“.ﬂ‘el:ting the Size. Optimum Size and factors

__determining the Optimum Size.\ _ ) b

L 1

I-J
]

i1

=3
LA




‘Business Combination: Meaning, Characteristics,
Objectives, Causes, Forms and Kinds of Business
Combination. Rationalisation: Meaning, 20
Characteristics, Objectives, Principles, Merits and 1
'dLmt.rit‘; Difference between Rationalisation and

“Jalmnahsatmn

. “ugguﬂ.‘(l H{tadmgs
. Ciupta, C.B., “Business Organisation”, Mayur Publiction, (2014). |

2. Gingh, B.P,, Chhabra, T.N., “An Introduction to Business Organisation& |
Management”, Kitab Mabhal, (2014). |
Sherlekar, S.A.  &Sherlekar, V.S, “Modern Business Organization &

l Management Systems Approach Mumbai”, Himalaya Pubhshmg House, (2000).

- Bhusan Y. K., “Business Organization”, Sultan Chand & Sons

iV

_I'_-\.|

Prakash, Jagdish, “Business Organistaton and Management”, Kitab Mahal
Publishers {Hindi and English) i'
Note: Latest edition of the text books should be used. '
| This course can be opted as an elective by the students of following aub]ectq !
|'~ ner for all I
| JTIE.,}:i:‘u'[Ld Contintlous Fval luation Methods: Continuous Internal Evaluation shall
| be based on allotied Ma;gﬂmem and Class Tests. The marks shall be as follows:

i

ﬁsessmen! and”';':ew_n;a tion of Assignment (04 marks) ’
e Tass Test-1 (Objective Juestions) _ (04 marks) |
~'-’ Tass Test-11 {I__)_t_ggrq:twu Uuestions) _ (04 marks) L

Ulass Test-d11 (G h]ﬁctwfe Questmns) (04 marks) !
i Tass Test-1V 1V (Descriptive Questions) _ (04 marks) :
Uvrmil performance throughout the i

‘semester (includes Attendance, (05 marks) | |

Jichaviour, Discipline,
Participation in Different Activities) | i




Programme: B.Com, | Year: Fivid

Semester: First
! FiRE = .

Subject: Commerce

Course Code: COIOIN2T Course Title: Business Statistics _

| LOTse OulcomesT I e purpose of this papsr 18 [0 Imculcate and analyticarl aljllTl?'|

urong the students, | _ | | |
Credits: 6 | Core Compulsory / Elective: Con‘tpul.ﬁ:or}—i

——

 Max. Marks: 25+75 | Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit | Topics chg'u?'{;s ||
_[ lndiah_-Stéfisticé: Meaning, About father of Indianl |

| Statistics (Prof, Prasanta Chandra Mahalanobis). |

. Introduction to Statistics: Meaning, Scope, Importanc |

land Limitation, Statistical Investigation- PIanning;ang |

l | organization,  Statistical units,  Methods | of 4 |

| Investigation, Census and Sampling. Collection of |
, Data- Primary and Secondary Data, Editing of Data
| Classification of data, Frequency Distribution and
| Statistical Series, Tabulation of Data Diagrammatical |
| and Utaphical Presentation of Data. A4l |
Measures of Central Tendency — Mean, Med ian, Mode '
| Geometric and Harmonic Mean; Dispersion — Range]
' Quartile, Percentile, Quartile  Deviation, Mean
i1 | Deviation, Standard Deviation and its Co- efficient, 2
 Co-cfficient of Variation and Variance, Test of
Skewness and Dispersion, Its Importance, Cﬂ-=eﬂ'rcienl| |
| of Skewness. _ o WU |
 Correlation- Meaning, application, types and degree Dj i
. correlation, Methods- Scatter Diagram, Karl Pearson’ |
I Coefficient  of Correlation, Spearman’s  Rank
| Coefficient of Correlation. _ _ | | 1
| Index Number: - Meaning, Fypes and Uses, Methods |
of constructing Price Index Number, Fixed — Base '
' Method, Chain-Base Method, Base conversion, Basd |
| shifting deflating and splicing. Consumer Price Inde |
| Number, Fisher's Ideal Index Number, Reversibili:tﬂ 20 |
| Test- Time and Factor: '
Analysis of Time Series: -Meaning, Importance and |
Comnonents of a Time Series. Decomposition of Time |
Series: - Moving Average Method and Method of Least I

IJ:I

25 .

v

_jsquare. Al LU

'-f--zi:-:f:u! Readings:
t Heinz, Kohler: Statistics for Business & Economics, HarperCollins:
Gupza, 8.C. Fundamental of Statistics, Himalaya Publication. 5

Sharma LK., Business Slatistics, Pearson Education,




i+ Gupta S.P. & Gupta Archang, Elementary Statistics, (English and Hindi) Sultan |'

Chand & Sons, New Delhi.
| Note: Latest edition of the text books skould be used. |

| I'his course can be opted as an elective by the students of following subjects: |

i Dipen for all |

pested Continuous Evaluation Methods: Continuous Internal Evaluation shall

| S

| |;,|Ea.;a:,£i on allotied Assignment and Class Tests. The marks shall be as follows: '

Hssessment a nd Presentation of Assigament | (04 marky)

-E'-[ﬁ_.'!ug.i Test-1 (Objective Questions) _ (04 marks)

A Tass Test-11 (Deseriptive {Juestions) (04 marks) |

'Class Test-1] i_I__(E_bjec tiv_e_Qu estions) , (04 marks) |

ﬁ.( “lass Test-1V (Deseriptive Questions) (04 marks) |

‘Overall performance throughout the I |

Hemester (includes Attendance, (05 marks) | |

ehaviour, Discipline, | |

Marticipation in Different Activities) | |
!"}(@ :;m; F. _‘-:m_t T ?ear_[um_ [ _| ~ Semester: I st | _-|

Subject: Commerce

Course Title: Business Communication |

| |
s e . : +.

pLourse oufcomes:  To acquire skills in reading, wriling, comprehension and

| “ommunication, and alsc to use ¢lectronic media for business communication, '

Elective: Elective |

Credits: | Core Cc}mpuls;;f
Min. Passing Marks:10-+25 !

i “'»’i;{ Maﬂ;;-:. }_5?5

g Total No. of Lectures: 90 |
i - Nealot— 1
_ Topics _ _ _ Lectures

|
i | Introduction
|
! i. Process and Imiportance of Communication, Types of |
| Communication (verbal &Non Verbal), Different
, | forms of Communication. Barriers to Communication:
I | Linguistic Barriers, Psychological Barriers, o) |
| [nterpersonal Barriers, Cultural Barriers, Physical |
! iB&rrEers, Organizational Barriers. Role, effects and I
- advantages of technology in Business Communication, .
| like email, text messaging, instant messaging and‘| ,i
| modem _techniques like video_confergncing, social| 0 U

Kot

(]

\



networking. Strategic importu. e of e-comm unication.
|

 INON-Verbal _.@:_;pec_ts_ or Commuuicating: Bod ]

| 1 anguage,  Kinesics, Pre....nics, Paralanguage. |

| Effective Listening: Principles of Effective listening]

ii?ach_}rs affecting listening exercises, Oral, Writtﬂn-and 21 |

| video  sessions, Interviewing skills: Appearing in |
interviews, Writing resume and latter of application. |
Modern  forms of communicating: E-Mail, Video! |

| . [Confsrencing etc.

Business language and presentation i i !
i |

; | Importance of Business language, Vocabulary Words |
! . often confused Words often misspelt, Common errors |
| lin  |English. Oral  Presentation Impurtancen |
| | Characteristics, Presentation Plan, Power pain

il | presentation, Visual aids. 31 |

| \Writing skills: Planning business messages, Rewriting
' and editi ng, The first draft and Reconstructing the final |
krafi. |
; Offic2 Correspondence: Official Letter, Semi Officia |
And Memorandum. | Il
I; Report Writing | |

| Identify the rvpes of reports, define the basic format DII
, a report, identify the steps of report writing, write o |
Ii LAY | report meetin ¢ the format requirements, determine the 16 '
j | process of writing a report, importance of including |
; visuals such =5 tables, diagrams and charts in writing |
- | report, apply citation rules (APA style documentation)

| in reports. WL

| Fa,_i;r;_..r!,;fﬂd -Rea{iiﬁgs:
1. Lesikar, RV. & Flatiey, M.E; Basic Business Communication Skills for
Hmpowering the Interner Generation, Tata McGraw Hill Publishing Company Ltd]

| New Delhi,
| . Bovee, and Thill, Businzss Communication Today, Pearson Education
o shirley, Vaylor, Communication for Business, Pearson Education

- 4. Locker and Kzczmarek, Business Communication: Building Critical Skills, TMH
I. . Misra, A K., Busingss Communication (Hindi), Sahitya Bhawan Publications Agra |
| |

;' I'his course can be opted as an elective by the students of I‘bllo‘.#ing subjects:

Yaenss Srap ol
AT i Bl |

| Mote- Latest edition of the text books should be used.




"-_“.i_uggcste'ti' Continuous Evaluation Methods-: Continuous Internal Evaluation shall
| be based on allotted Assignment and Class Tests. The marks shall be as follows:

-Ilr’!lfs_ﬁ_'i..‘_ﬂs.!!‘l_l.?_r_}_f and Presentation of Assignment _ (04 mark#}

!ﬂa_ss Test-1 (ﬂhj_ectivq_@ue&tiops) g (04 marks) 1l
Class Test-11 (Descriptive Questions) _ (04 marks)

Class Test-I11 (Objective Questions) _ (04 marks)

:_(.‘Iass Test-1V (Deseriptive Questions) (04 marks)
{;f:rali];ﬁrfur_mmuo throughout the - L Hi
Semester (includes Attendance, Behavior, (05 marks)
Discipline,

-



| Programme Name :
B.Com

' Year : First | Semester ; First

| Subject : Commerce

Course Code Co10104T

| Office and Al

Course Dutcomes :The Objective of this course is to provide basic knowledge of Computer,

Credits : 6

Core Com ﬁu_ié-[;'l'*}?E_léciive Elective

Max Marks : 25+75

Min Passing Marks : 1{]+2'{

Total No Of Lectures : 90

UNIT =1 Basics of Computer Fundamentals:- _ 15
Definition and characteristics of a computer, Components of
computer svstem (Input, Output, CPU, Memory), Types of
computers (Analog, Digital, Hybrid), [Tardware and Software
concepts, Generations of computers, Number system (Binary,
Decimal, Octal, Hexadecimal)

[UNIT=1l | Computer Software & Operating System: 15
Types of soltware: System software & Application software

| Operating System: Meaning, functions and types, Examples ol
| 05 (Windows, Linux, macOS) File management concepts,
Utility software and its uscs

UNIT =1l | Office Automation Tools: 20
VS Word: Features, formatting, tables, mail merge

MS Excel: Worksheets, formulas, charts, functions

MS PowerPoint: Creating presentations, slides, animations
Basic practical knowledge of office tools

| Introduction to Power Bl & Use of modern commerce Area.

UNIT IV | Internet & E-Commerce: 1 20
Introduction to [nternet and WWW , Web browsers and search

engines,Email and its uses, E-Commerce: Meaning, types,
advantages & limitations, Digital payments (UPI, Net Banking,
Cards), Cyber security basics and cyber crimes s LI

| commerce)

systems)

UMIT-V | Introduction to Artificial Intelligence (Al): 20
' Meaning and concept of Artificial Intelligence
History and evolution of Al
Types of Al (Narrow Al General Al, Super Al)
Applications of Al in business (Banking, Marketing, E-

Machine Learning basics
Al tools (Chatbots, Virtual Assistants, Recommendation

Advantages and limitations of Al
Ethical issues in Al

Suggested Readings:

1. Gill N.5. * Handbook Of Computer Fundamental” Khanna Publishing House, Delhi
2. MNortan P. Introduction To Computers TataMcGraww Hill

3. Sinha P,K. Computer Fundamental BPB Publications

4, K.R.Chowdhary, Fundamental of Artificial Intelligent, Springer




Spggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
be based on allotted Assignment and Class Tests. The marks shall be as follows:

Assessment and Presentation of Assignment (04 marks)

‘lass Test-1 {Objective Questions) (04 marks)
‘?jﬁs Test-II (Descriptive Questions) (04 marks)

“lass Test-I11 (Objective Questions) (04 marks) i
l(,‘iass Test-1V (Deseriptive Questions) (04 marks) i

erall performance throughout the
Semester (includes Attendance,
Behaviour, Discipline,
Participation in Different Activities)

(03 marks)




T

Course Code: CO102027
| Ceurseoutcomes? The objeciive of this paper is fo help students to acquire conceptual
showledge of fundamenials of accounting and to impart skills for recording various

Programme: B.Com. Year: Firsi

«inds of business transactions. . _ ) __ il |
Credits: 4 Il Core Compulsory / Elective: Compulsory |

Unit i Topics

_____ e ——

Semester: Second

Subject: Commerce

Course Title: Financial| Accounting

Max. Marks:

Min. Passing Marks:

Total No. of Lectures: 6{)

No. of
Lectures

 Shri Kalyan Subramani Aiyar (K.S. Aiyar) 1859-1940
| known as father of Accountancy in India. ‘
- Nature and scope of Accounting, Generally Accepted
| Accounting Principles: Concepts and Cunventimns.‘

(Indian  and International Accounting Standards.

| Accounting  Mechanics: Double  Entry System, |

i

ol

. Preparation of Journal, Ledger and Trial Balance,
| Protitand Loss Alc, Balance Sheet, Concept of Income
and its Measurgiment, |

s

e : . |
Royalty Accounts - Accounting Records for Royalwi
it the books of Landlords and Lessee, Recoupment {Jj
Shortworking, Sub - lease, Short working Reserve
Account, Nararana.

Hire Purchase Account - Accounting Records in/ th
Books of Hire Purchaser and Vendor, Differen
Methods of Calculation of Interest and Cash Price
Maintenance of Suspense Account, Payment oﬂ

- Premium, Default in Payment and Partial Returns o
.| Goods.

| Installimeni Payment System - Difference between
CHire Purchose and  Installment Payment System.
Accouniing Records in the book of Purchasew
(& Vendor, Inierest suspense account, .

15

| Departmental Accounts - Meaning, Objects and
I!mpartanue, Advantage, Methods of Departmenta
Accounts, Final Accounts of Non Corporat

| Departmental Business, Allocation of Indirect

| Expenses. ‘
Braach Aceounts - Meaning and Objectives of Brancl

% Account, limportance and Advantages, Classification DE

| Branches, Accounting of Branch Accounts undeq

.

| various Methods, e 1 | )
g‘('\. b W




Insolvency,  Procedure of Declaring Insnlvenc;s;j |
Preparation of Statement of Affairs and Deficienc
\Account, |
Voyage Accounts - Meaning & Preparation of vuyagé |
o Accounts, | _ _ i | all
| mrgpested Readin gs: |
1. Jain & Narznag, “Advanced Accounts”, Jain Book Agency, 18th Edition, Rﬂprinstl
! (2014 /
| Jaisawal, K.S., Financial Accounting, (Both in Hindi & English Version), |
: Vaibhav Laxmi Prakashan. (2010)
|3 Gupta.R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons. |
|4 Shukla, M.C.. Grewal T.8. & Gupta, S.C., Advanced Accounts: S. Chand &Co.

5 Maheshwari SN. & Maheshwari S. K, “A text book of Accounting for

Manazement”, Vikas Publication, 10th Edition (2013) |

| o Shukla, S.M., Financia!l Accounting, Edition: 51st, Sahitya Bhawan Pub{icatinns,|'

L ] s = |
iInsolvency Accounts- Meaning, Circumstances of

i 2017 |
|7 Gupta. R.L and Shukla, M.C., “Principles of Accountancy™, 8. Chandé Company]|
i Ltd., (2011

f. Arulanandam, M.A. & Raman, K.S., "Advanced Accounting”, Vikas Publishers,[‘
. {2010).
-9 Shukla, M.C., “Advanced Accounting”, Sultan Chand & Sons, (2010)
|10 Babu, Deepak, Financial accountimg, Navyug Sahitya Sadan. Agra

Note- Latest edition of the text books should be used.

l
]
|

Fhis course can be opted as an

; e
W SO0 ail

elective by the students Emmw@ .'::LHI!]EL!.;_

| wuegested Contiauous Evaluation Methods: Continuous [nternal Evaluation shall |
be based on allotted Assigriment and Class Tests. The marks shall be as follows:

(05 marks)

issessment ﬂid“!_:rﬁ_ﬂﬁqfa;t_i_ﬂﬂ ofAssjgnment (04 marks) | —[

(s Test-{ (Objective Questions) @marky) | |||

(¢lass Test-11 (Descriptive Questions) O4marky | | |

(Joss Test-U1 (Gbjective Questions) | (04 marks) | |

Class Test-1V (Deseriptive Questions) e Odmarky | | |

Civerall performance throughout the —I |
|

wviemester (ineludes Attendance,

{Behaviour, Discipline, |
S'articipation in Different Activities) i |

| Programme: B.Com, | Year: First || Semester: Second !

Subject: Commerce

Course Code: Cotoonzp |

Caurse Title: Computerised A ccounting (Practical )




~GUFSC OUTZOmes™ The PLIPOSe D]”ﬂ‘l—lﬁaﬁf 1S provide o Kilimiﬂgc Ol accoun ling |

vith compuiter,

e e oy, U R RS _____-—__‘ ._..__._l
Credits: 2 :l'l_ Core Compulsory / Elective: Compulsory |

_Max._M;rkr;: [
Total No. of Practical Labs: 30 [
S o M | A o) __________T_N_D o R

Min. Passing Marks: |

M RN I I 1

Topics Hours !

_ |‘GC{;.IIE]I_1:?,— Edn_ceﬁ, Ebﬁﬁ;ﬂvﬁtages An [T

|' Limitations, Types Of ﬁccounting Information; Users |

i | Of Accounting Information And Their Needs. 4

| Qualitative Characteristics Of Accounting Information, |

— [ Role Of Accounting In Business. eI S M 1111 (A

! Introduction To Computer And Accounting :l

| Information System {AIS}: | |

» ;![_f\} [ntroduction To Computers (Elements, Capabililies,| 4 |
Limitations Of Computer System). |

.l (B)Introduction To Operating Software, Utility| |

! Software And Application Software. Introduction Tn} ;'

- Accounting Information System (AIS) As A Part []F( _||

— Management [nformation System. — e — i 1|

'Comiuterised Accounting Systems: |

Computerized Accounts by using any popular |

accounting  software: Creating a Company; | |
Configure and Features  settings; Creating |

Accounting Ledgers and Groups; Creating Stock | l

i Items and Groups; Vouchers Entry; Generating Il P i!

Reports - Cash Book, Ledger Accounts, Trial
Balance, Profit and Loss Account, Balance Sheet, |
Funds Flow Statement, Cash Flow Statement
Selecting and shutting a Company; Backup and
Restore data of 2 Company. | |




_— ___.—____.___-_|

 “uggested Readings:
", ' Com puterized Accounting System For B.Com. by Ajay Sharma and Manoj Bansal |
|+ Computerized Accountin & System by Neeraj Goyal and Rohit Sachdeva i
i Computer Based Accounting by C Mohan Luneja, Sandeep Bansal and Rama Bansal |
'+ Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Text i
| and Cases. McGraw- Fill Education, 13" £d. 2013. |
+ Charles T. Horngren and Donna Philbrick, Introduction to F.r‘nanciamccuunﬁng,
' Pearson Education.
s LR, Monga, Ff‘r.-anc.faa'ﬂccounnhg: Concepts and Applications. Mayur Paper Backs, |
- New Delhi.
| © M.C.Shukla, T.5. Grewal and 5.C.Gupta. Advanced Accounts. Vol.-I, S. Chand & Co.,
' Mew Delhi,
| & S.N. Maheshwari, and. 5. k. Maheshwari. F:‘nancfm’Accounﬁng. Vikas
Publishing House, New Delhi.
|3 Deepak Sehgal. Financial Accounting. Vikas Publishing H House, New Delhi. |
| 1 Ehus:han Kumar Goyal and HN Tiwari, ananciamccounﬁng, International Book |
! ouse
| it Goldwin, Alderman ang Sanyal, anancfm’Accuuntfng, Cengage Learning. |I
| e Tulsian, P.C. F Ihancial /Ir:saunng, Pearson Education. |
_ Note- Latest edition of the text books should be used. . |
- This course can be opted as an elective by the students of following subjects: 1
Sipen for all i
|

| Suggested Continuous Evaiuation Methods: Continuous Internal Evaluation shal]

"¢ based on allotted Assignment and Class Tests. The marks shall be as follows: |
t..f'hESESHI‘T.l_fnl_%Fﬁ_?ﬂ!ﬂ_ﬂ_ﬂ}fﬁ'{i?}.ﬁ_ _{_}EE'g—ﬂment . {_l]d m;Rs} 14 .| |
(Class Test-t (Objective Questions) 04 marks) j |
(Class Test-Il (Deseriptive Questions) | Oimany 1) | |

{'lass Test-1 11 (Objective Questions)

| sy | Tl —Ii !

(Class Test-V (Descriptive Questions) (04 marks) | .'
Unverall performance thmﬁgfmut the | —’_. T f
.Rn'-_'f"l‘!ﬂ.‘ia'ﬂl' {i]}#:i[,[des.' AtIEE{iﬂﬁﬂE, [ (05 mﬂrk.!i} |

Be haviour, Discipline, | ,
Participation in Differen t Activities) |

s




Programme: 3.Com, | Year: First | Semester: Second

Subject: Commerce

i ourse Code: CO10201 ]

Course Title: Business Management
KPS M | B L] L
Lourse outcomes:

“iter completing this course a student will have:

¢ Ability to understand the concept of Business Management along with the basic
laws and norms of Business Management.

< Ability to understand the terminologies associated with the field of Business
Management and control along with their relevance. |

< A bility to identify the appropriate method and techniques of Business'
hManagement for solving different problems. |

v Ability to apply basic Business Management principles to solve business and

. ' |
mdustry related probiems. I

Ability to undersiand the concept of Planning, Organising, Direction, Motivation and

| Uentrol ete.

.Credit::: 0 ! Core Compulsory / Elective: Elective
Max. Marks: 25+75 | Min. Passing Marks:10+25
Total No. of Lectures: 90
Unit | | o ' F Nb.of | 7]
SN ppies Lectures

- Discuss ths '_‘Jl;inagement' Practices in Indian “‘Vedas"._
Introduction:  Concept, Characteristics, Nature
- Process and Significance of Management; Manageria
i | Roles (Mintzberg); An overview of functional aress o 24
- Maragement: Development of Management Thought; |
| Classical aad Neo Classical System; Contingency |
L Approach, System Approach. i L
Planuing: Concept, Characteristics, Process, Importancd
and Types, Criteria of effective planning. Decision- |
Making: Concept, Process, Types and Importance ;
Management by Objectives. Organisation: Concept,
ENatum, Process  and Significance. Authority ami
[Responsibility  Relationships.  Centralization and i
Decentralization,  Departmentation. Organizational I
ptructure-Forms. || _ L
' Direction: Concept and Techniques, Coordination as an |
| Essence of Management, Communication- Nature,
| Process. linportance, Types, Networks and Barriers, ‘
i . Effective Communication, Management of Change; 21 |
| Concept, Nature . Types of Changes and Process of
- Planned Change, Resistance to Change and methods of

. reducing resistance to change. 5 )t _ |
%(\ a @/

i




ff_',‘{mtr'n[ling:“_-_E-’Ieanfng, Importance and Process |
Effective Control System. Techniques of Control

Motivation- Concept, Types, Importance, 'l"hEnri;esJ_ |

A Maslow, Herzberg, MeGregor, Quchi, Financial anq 21 |

! Non-Financial  Incentives. l.eadership: Meaning1

Congept, Funciions and Leadership styles, Likert's

Four System ol Leadership, | i |

| =nggested Readings:
L L. Gpte, C.B, “Businass Organisation”, Mayur Publiction, (2014). |
2. Singh, B.P. Chhabra, T.N., “An Introduction to Business Organisation& |
Management”, Kitab Mahal, (2014). |

. Sherlekar, $.A. and Sherlekar, V.S, “Modemn Business Organization & _
Management Systens Approach Mumbai”, Himalaya Publishing House, (2000). |

et




Bhusan Y. K. “Business Drga.mzatmn” Sultan Chand &Sons {197[}}
Jagdish Prakash, *Business Organistaton and Management”, Kitab Mahal
publishers, {1997).

6. Agarwal K.K., “Business Organisation and Management”.
Joshi, G.L., “Vyavasayik Sanghathan Evam Prabandha”.
Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha”.
i 4 Shekla, Sudhir, “Vyavasayik Sanghathan Evam Prabandha’.
10 Shukla, Sudhir, “Management Concept & Principles”.
.. Yadav, Pankaj, Business Management, Neel Kamal Prakashan, Delehi
Note- Latest edition of the text books should be used.
“This course can be, opted as an elective by the students of tol!owmg subjects:
Upen forall

L T

md

e

; iﬂ roested Continuous Evaluation Methods: Continuous Internal Evaluation shall
| be based on allotted Assignment and Class Tests. The marks shall be as follows: |

Assessment and nd Presentation of Assignment (04 marks) _ _| |
Class Test-1 (Objective Questions) (04 marks) _ :
|Class Tesi-I1 (Descriptive Questions) (M4 marks) | |
‘Class Tess-HI (Ohjective Questions) _ (04 marks) .
|{ lass Test-IV {Deseriptive Questions) | (04 marks)

\D\'E"d" performance throughout the

\Smn ester jincludes Attendance, (05 marks)
‘Behaviour, Discipline, ‘
|Participation in Different Activities) L L




Semester: Second —I

Programme: I3.Corn. || Year: First |

Subject: Commerce

| Course Code: Co102047 ! Course Title: Essentials of E<commerce —I
"L GTFSE OUiCOMmes: RIS COUISE IS L0 TamIliarize the student with tThe basics of &=
, womumeree and to comprehend its potential,

Core Compulsory / Elective: lective
; Min. Passing Marks:10+25
Total No. of Lectures: 90

Credits: 6

i - : Max, Marks: éi*?ﬁ

' _I R ' Toi No.of
| LU opics Lectures
internet and Commerce: Business Operations in

| , | Commerce  Practices Vs Traditional Business s

' Practices; Benefits of E-Commerce to Organization, ;
- LConsumers, And Society; Limitation of E-Commerce. i i
Application in B2C: Consumers Shopping Procedurd |
' on The Internet; Products in B2C Model: E-Brokers? ‘

; Broier- Based Service Online; Online Travel Tourist
§ | Services; Benefits and Impact of E-Commerce on 25
_ | [ravel Industry, Online Stock Trading and Its Benetfits;
' ' Online Banking and Its Benefil; Online Financial
: | Services and its Future, _ - .
Application in B2B: Applications of B2B: Key !
| Technologies for B2B, Characteristics of The Supplier
Fil Oriented Marketplace, Buyer Oriented Marketplacg 30
| and Intermediate Qriented Marketplace; Just in Time
 Delivery in B23,. | _ _ 14
Apptications in Governance: EDI In Governance; F
Government: I Governance Applications Of The |

v .'|J'I[ET'"1E’[, Concept  Of  Government-To-Business, 15
. Business-To-Gevernment And Citizen-To- |
Government: E-Governance Models; Private Sector -
. [Interface In E Governance. I |
| buggested Readings: - | _

. PtJoseph CTE-Commerce Are Indian Perspective Php Learning Private Limited |
| Iidhi Bhawan Introdyction To E-Commerce International Book House Private i
I.imited |

| Agarwal Kamlesh And And Agarwal Diksha Bridge To The Online To A Front |
New Delhi India Macmillan India (Hindi and English) |

' 4 Manalii- Danielle internet And [nternet Engineering Tata Mcgraw-Hill New |
~ Delhi [ | |
2. Pandey- Concept Of E-Commerce, S.K. Kataria And Sons(Hindi and English) |
Note- Latest editicn of the text books should be used. |

- I'his course can be opted as an elective by the students of following subjects:

a LR
P Tor all

A )
= _ﬂ&\.{_—_ J‘}TJ' - Ll g L1




“Luggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
be based on allotted Assignment and Class Tests. The mark_s_ shall be as ﬁ:}l__lqﬁis.:

f} issessment and Presentation of Assignment ' (04 marks) |
iass Test-T (Objective Questions) | (4 marks)

¢ tass Test-1f (Deseriptive Questions) (04 marks)
©lass Test-UI (Objective Questions) | (04 marks)

i:=. lass Test-1V (.i}escripth-'e {Juestions) (04 marks)

'i. }1.'em.l-l- ;;HER;];H: tls llr.nghﬁut the |
é:-;cmczrs{i:r {includes Attendance, (05 marks)
litehaviour, Discipline, |
Harticipation in Different Activities) |

e students with
SUBIIOSS,

| L

Programme: B.Com. || Year: First

Course Code: (0102057

Max. Marks: 25+115

________________ { Traditional And Modern Approaches. Production

Semester; Second

Subject: Commerce

Course Title: Business Economics

Cpurse outcomes: Busingss Economics objechive this course 1s meant to gchual
the pringiples of Business Economics as are applicable

Credits: &

Core Compulsory / Elective: Compulsory

nt |

|

Total No. of Lectures: 90

Min. Passing Marks:10+25

Topics

| No. of

~ Lectures

Famous Hconomist of India like- Kautilya, Gopal

| Krishna Gokhale, D.R. Gadgil, Dr. Ram Manohar

| Lohia, Jawaharlal Nehru and Dr. B.R. Ambedkar etc. |
| Introduction:  Nature And  Scope Of Business
| Economics, Meaning, Kinds, Law Of Demand, Law Of
' Marginal Diminishing Utility, Elasticity Of Demand,

! Conzep: And Measurement Of Elasticity Of Demand

| Price, Incoming Cross, Elasticity Determinants Of

| Clasticity Of Demand Importance Of Elasticity Of

i Demand.

s T s

Theory Of ('ost: Short Run And Long Run Cost Curve

3l

- Function: Law Of Variable Proportion; Properties Ride
- Line, Optimum Factor Combination And Expansion
Patk: Return To Scale; Internal And External
Eeconomics And Diseconomies. |

-

Wl




4 | A. Perfeet Cor mct[tmn Mmmn Price And Qutput
Determination.
5. Monopoly: Meaning And Determination Of Price
] Uncer Monopoly; Equilibrium Of A Firm/Industry. 21
€. Monopolistic  Competition: Meaning = And
 Characteristics; Price And Output Determination
_1 Under Monopelistic Compeiition,

Business Cvele: Various Phases And Its Causes; Theory

; Of Distribution: Marginal Productivity Theory Of
Mod2m Theory, Wage- Meaning, Determination Of

v Wage Rate Under Perfect Competition And Monopoly, 16
Rent| Concept: Modern Theories Of Rent: Interest

(oncept- '-‘mr‘ ‘theories Of Interest Profit- Concept And

Thegries OF Profit. _ _ LU

; '-u-ma, sted [-?.eauimgu
I Gectika, “Managerial Economies”, McGraw-Hill Education 2nd Ed.
Thomas & Maurice. “Managerial Economics: Concepts and Applications” (SIE),
MeGraw Hill Bducation, 9th Ed
-+ Ahuja, HL.L, “Managerial Economics”, S.Chand, 8th Ed
'8 Dwivedi. !J N.. “Managerial Emnmmcs" Vikas Publication, 7th Ed
|5 Mithani, DM.. “Managerial Economics- Theory and Applications”, Himalaya
Publications
v Gupta, G, “M;Lndger?a[ tconomics”, McGraw-Hill Education (India)Pvt Limited
1. Seth, MLL, “Principles ot Fr::{:-ncum-:*x“ Lakshmi Narain Agrawal Educational
Muzlishers I\r
Vaish & 8 :.mdc-_ r, “Principles of Economics”, Ratan Prakashan Mandir
v Jhingen, M.L., ¥Managerial Economics -1E”, Vrinda Pub
. Ihingan,M.L., Viyashthi Arthashastra, Vrinda Pub 11. Mishra, J.P., Vyashthi
urlhdshmlla

| This course can be he oplad as an elective h}r the students of following subjects:

I.|'i:|".}!|]

! “-u;g,euhd Continuous Eval uation Methods: Continuous Internal Evaluatmn shall
: te based on allotted Assignment and Class Tests. The marks shall be as follows:

'n.:w_ﬁ:m;-__rl_iﬂt_!_?ﬁf_._mtan.m of Assignment (04 I_markﬁ} |
o I,_i_ff__[_cst-l (Objective (Questions) (04 marks)
i lass Test-11 (De seriptive {Juestions) (04 marks)
!*&? Test-11T (Cbjective Questions) ‘ (4 marie)
# lass Test-1V ( I)escripihf_ﬁuestiﬂnsj | (04 marks)

O dverall performance throushout the | ‘
“eraester (includes Attendance, ‘ (05 marks) ‘

Bt havionr, Discipline,

Puriicipation in Different Activities) , @ Lo N
%




Programme: B Com. | Year: 3econd

Semester: Third _|

Subject: Commerce

Ceurse Code: (uto3nit! Course Title: Company Law |
- Burst oulzomer! The onjective OT TIIS COUTSe Is [0 provide basic Knowledge ol T!Te'i
provisions of the Companies Act 2013 along with relevant cages. !

| Uredits: o | Core Compulsory / Elective: Compulsory |
Max, Marks: 25+75

Min. Passing Marks:|0+25 |

Total No. of Lectures: 90

; ; No. of
| Uit | Topics Lectures

[Gdhﬁ{ Companies Act 2013; Nature And Types Of
Conipanies, Conversion Of Public Companies Into
| Private Company's And Vice Versa, Formation,
iPrmrml'iﬁn And  Incorporation Of Companies, it
Memorandum Of Association: Article Of Association;

S T

' Prospectus. .
[ Shares: Types, Share Capital-Kinds, Allotment Of
. Shares; Members — Categories, Modes Of Acquiring

i _ _; Membership, Rights And Liabilities; Transfer Ani
- | ‘Transmission- Difference, Methods Of Borrm&'ing,l |
ii)cbr:nu.tre.q, Mortgages And Charges - Fixed 'And" ' |
£ M _ | |
Management: Directors, Types And Number Of _

| Directors, Managing Director, Whole Time Direcgnr i
~Appointment, Qualifications And Disqualification
| Dutres,  Vacation, Resignation And F{cmavalJ
| Conmpany Metings-  Kinds, Quorum, Voting,
) !{e_g_n]ut.ic.nr:.;‘vﬁz;t_jt_es, : _ L
Majority Powers And Minority Rights: Protection Of
Mmority  Rights: Prevention Of Oppression  And

i

Y :I-”w'ian;-:;gemf.:;-.i. Mismanagement, Winding 21 .
Up-Kinds And Conduct-Petition For Winding Up,
| ‘Appaintment G Official Liquidator And Duties, |

| Suggested Readings:
t. Kepoor GK A Dhamija Sanjay Company Law Comprehensive Texthook On |
Companies Act 2013 Taxmann Publication |
2. Singh Avtar Coinpany Law Delhi Indig Eastern Book Company Bharat Law |
Haouse _
3. Gupta Compary Adhinivam Sahitya Bhawan Publication (Hindi and i
Fnglish) l
4. Maheshwar! SN 4nd SK Maheshwari A Manual Of Business Law 2%
Edition dimalava Publishing House
Nute- I atest celiiion of the text books sho




% This course can. t:é_cE)_te-d as an elective by the students of following subjects:
pen or ai
 Supgested Continuous Evaluation Methods: Continuous Internal Evaluation shall
te based on allotted Assignment and Class Tests. The marks shall be as follows:

E.-asscssmeu_i_gn_d Presentation of Assignment ) (04 marks) Al
ii'ila_s_ga: Test-1 (Objective Questions) (04 marks) :
{lass Test-11 (Deseriptive Questions) (04 marks) l
[{1ass Test-111 (Objective Questions) . (04 marks)
i lass Test-IV (Descriptive Questions) (04 marks)
r[h_e_r';ll |]-tI:.i’ formance th .z-ﬁugh out the |
Memester (includes Atteandance, (05 marks) |
jﬁivhuviﬁun Discipline, |
Participation in Different Activities) |
k_h“t;;,lamn_e_:_i_ﬂn I 1 Year: Second | ~ Semester: Third
T L Subject: Cmnmerﬂ;-: . - _
{'mrré;LTE_mie: : 10302 1 - | [Iﬂarse Title;-(‘ust .*-‘\.{:L:-(;I-J.Entillg. 1

- Ucurse outcomes: THis colr3e éxposes the students o the basic concepts and ihe tools
tsed 1n cos. acceunting |

| ey : ‘ | 3 - R o i
. Credits: b | Core Compulsory / Elective: Cnmpu!sm'}-'I
| Slogmey . | 3 ettt |

Max. Marks: 25+75 | Min. Passing Marks:10+25

Total No. of Lectures: 90 ‘
Tnit Topics Lectires
| Introductior: Nature, Scope and Advantages of Cost
! Accounting, Installation of Costing System, Difference
i ' between Cost and Financial Accounting, Classification 20

of Costs. Material: Purchase, Storage and Control of

| Material, Stock Levels, Inventory, Control Technigues.
Methods of Pricing Material Issues.

Labour: Meaning and Components of Labour Cost. |
Concept, Accounting and Control of Idle time and
; - Overtime. Methods of Wage Payment and Incentive
11 | Plans, Labour Turnover. 20

Overheads:  Collection, Classification, Allocation,
- Apportionment and Absorption of Overheads (Primary
| and Secondary Distribution), Machine Hour Rate.

L




" Lr_m* Ouiput Costing: Concept of and Need for Unit]

. H! Outout Costing; Preparation of Cost Sheet and Tender
. Price; Preparation of Reconciliation Statement. _
Process ifusting{: Preparation of Process Accounts
Treatment of Normal and Abnormal Wastage
[Ireaiment of Joint Product and By-product; Contrac 20

1y Costing; Preparation  of  Contract  Account,
} Determination of Profit on Completed and Uncomplelec‘
___ Contracts; Operating Costing. |
'S u;{gééted Readings:

i. fain §.P. and Narang K.L: Cost Accounting; Kalyani New Delhi. |

2 Maheshviari S.N: Advanced Problems and Solutions in Cost Accounting; Sultan

Chand. New Delhi. (Hindi and English) I

+ Tulsian P.C; Practical Costing: Vikas, New Delhi. _'

t. Garg A. I.; Cost Accounting: An Analytical Study, Swati Publication, Meerut. |

5. Horngren, Charles, Foster and Datar: Cost Accounting - A Managerial Emphasis:
Prentice-Hall of India, New Delhi.

. Note- Latest edition of the text books should be used. . |

F'his course can be opted as an elective by the students of following subjects:

Upen for all

; f:i'-agggﬁ-_r';_!-._ecl Continuous Evaluation Methods: Continuous Internal Evaluation shall
be based on allotied ssigninent and Class Tests. The marks shall be as follows:

' :: Assessmen iaﬁ }’.,l.-;senta tion of Assignmg&E (04 ma rks) ___I
5}..19&_&-‘_'!_‘&5&_-_ [ (Objective {Juestions) — (04 marks) i i |
¢ lass Test-1} (Deseriptive Questions) Mdoarky | |} |1
! luss Test-T11 (Cbjective (Questions) | (04 marks) ||
| lass Test-1Y (Deseriptive Questions) (04 marks) ul I
Adverall performance throughout the ;
iemester (includes Attendanee, (05 marks) |
[ehaviour, Discipline,

j‘_i fartici pation in ?}iffereijl_{ Activities) ‘
!‘nf;‘an:;]; ["(_U:l EN I Year: Sé-{:nﬂd |I~ Semester: Third il

Subject: Commerce .

SR e e B L - : "
(ourse Code: CO103037 | Course Title: Business Regulatory Framework

L OUFSe OUICOMEST 1 he DOjeCTIVE OF THIS COurse IS T0 provide a brict 1dea apout the |

- Iramework of Indian Lontract Act,1872 and Sale of Goods Act, 1930,

Credits: ¢ | Core Compulsory / Elective: [‘lective
Max. Marks; 25+75 | Min. Passing Marks:10+25 ‘
Tatal No. of Lectures: 90 T




e — il : —e : NaeF
|~ t Topics _ | Lectures
N " Indian Contract A;’:t 1872: Detinition & Nature of |
5 - Corntract, Classification; Offer & Acceptance; Capacity
| ~of Parties; Free Consent; Consideration; Legality  of ‘
. Objects | _ _ _ | _ _ _l
'Void  Agreerments; Performance  of CGI‘IH‘aCtS
- Discharge of Contract; Contingent Contracts; Quasi
11 ' Cortracts; Remedies for Breach of Contract, Special 24
Coniracts: ‘ndemnity & Guarantee; Bailment &
| | Pledge; Contract of Agency.
Sale of Goods Act, 1930: Contract of Sale of Goods,
| Conditions & Warranties; Transfer of Dwnershlp,
Performance of the Contract: Remedial Measures;
____Auction able Claims. | Uil
“Jegutiab]e [nstrument Act: Lneque Promissory Nute
1AY Bill of Exchenge, Crossing of Cheque, Dishonour of 21
Chedue, Pay ment in due Course, | _
mﬁgaeﬂcil Readings: ' I
| . Kuchal M.C: Business Taw: Vikas Publishing House, New Delhi.
-2 Chandha P.R: Business “aw; Galgotia, New Delhi, |
. Kapaor N.D: Business | aw: Sultan Chand & Sons, New Delhi. (Hindi and English)
|4 Desai T.R.: Indian Coniract Act, Sale of Goods Act and Partnership Act; §.C.
' | Sar kar & Sons Pwvt. Lud., Kolkata. !

Tulsian, 2.C, Business | aw, New Delhi, Tata AcGraw Hill.
|I Sharma, sanjecy, Bus iness Regulatory Framework, Jawahar | Publication, Agra

. Note- Latest edition of the text books should be used. |
Ibis courss can be opted as an elective by the students of feilowmg subjects:

e SOr ail

Hi 25

| “aﬂb mrPcE_('antnuo as Evaluat liation 'v[ethnds Continuous I]’ltﬂl‘l'!dl Evalummn shall |
be based on allotted Assignment and Class Tests. The marks shall be as follows: i

’a-.«teqc-.menf and “'re:if_ly_tii_ﬂ_ n of Assignment _ (04 marks) |

lass Test-] (Objective Juestions) (04 marks) | !
8 lzss Test-11 (Deseriptive Questmns} 4 (04 marks) ‘
'Class Test-111 {(}h.]eu‘iit iﬁmestmni} | (04 marks) .
EE dass Test-[V " (Deseriptive 1) Juestions) ] | (04 ;nal"ks} 1
\Everali petfr:rmﬂnce throughout the | | I |
semester (includes Attandance, (05 marks) :
\Hiehaviour, Discioline, ‘

[articipation in Different Activities)

-




Programme: BiCaor, Year: Second | Semester: T hird

Subject: Commerce

Course Code: (1010 304 i ' Course Title: Inventory Management

- Course oulcomes:
|1 frer completing this course a student will have: .

¥ Ability to understand the concept of Inventory Management along with the basic
laws and axioms of Inventory Management. !

¢ Ability to understand the terminologies associated with the field of Inventory |
management and control along with their relevance.

< Ability to identify the appropriate method and techniques of Inventory |
management for solving different problems. |

# Ability to apply basic Inventory management principles 1o solve business and |

- ... indusiey related problems. ‘ _ _
f"kl‘?llil:{ to undersiand the concept of Working Capital Management, Demand Analysis
andd Obsolescencs,

ured:h ~ Core Compulsciry.f'ﬁlectivé: Elective
‘vl'i.x Malka ,3 75 Min. Pdssmg Marks ID+25 .

Total ‘\Tt} of Le{,ture‘; 9{}

Unit | Topics LE{:E;::‘;
Cinventory  [Vianagement: Concept, meaning, !
| Inventory  Management  Process, Why inventory |

management is important? Principles of Inventory |
i | | Management, Fow to improve inventory management, 45 '
|

perpetual inventory system, what are inventory ¢osts, Bl
Role of [nventory Management, Methods of [nventory
‘vidl agcmerﬂ Benefits  of  good  Inventory

;_
E &
£
F’E
e
E

C anr'e,nf H*ff Yaluation of Inventory: Cnmept and

{)by ctives of Inventory, Need for holding
e Inventory, Planning  and controlling  Inventory
| fevels,| Effects of excess inventory on business,
Produet Classification, Product Coding, Lead Time,
| Replenishiment Methods.
'Mansgemwaf of Working Capital: Concept,
Meaning, Classification, Factors determining

==

Working Capital requirements, Sources of Working
i r"api'iai Need of Working Capital, Working Capital 24
HRatie- currant ratio, quick ratio, absolute liquid ‘

-ratu::? cash ratio and working capital turnover ratio.




e A i , |
fnventory  Control:  Concept and Meaning  of
tnventory  Conirol, Objectives and  Importance an«i
Fssentials of inventory Control, Types of [nventory.

Techniques of Inventory Control — EOQ, ROP
¥ ABC, VED, JIT, Determination of Inventory levels

i Impzct of {nventory Inaccuracy, Disposal of Obsnlctj
and Scrap items, Reasons for Obsolescence, Control o !

Obselescence, Control of Scrap.

18

| mugsested Readings:

lid: Pl =

itd,

L

Hublishing,

Muller M. (2011), Essentials of Inventory Management, AMACON.
Narayan P. (2008}, Inventory Management, Excel Books,
- Gopa'krishnan P. (1977), Materials Management,
4. Chitaie AK. & Gupra R.C. (2014), Materials

Note- Latest edition of the text books should be used.

PHI Learning Pvt. Ltd.
Management, PHI Learning Pvt.

Chapman Stephen (2017), Introduction to Materials Management, Pearson

| This course can be opted as an elective by the students of following subjects:

i Lipen for ail
|

1 “uggested Contintous Evaluation Methods: Continuous Internal Evaluation shall
| be based o allotted Assignment and Class Tests. The marks shall be as follows:
o : . & : : :

|Assessment iid Presentation of Assignment

(04 :ma:rks}

i€ lass Test-1 (¢ Ybiective Questions)

_(04 marks) |

¢ ass Test-TH (Deseriptive Questions)

(04 marks)

{inss Test-131 (Objective Questions)

iﬁ'_‘}st_:j\:*i__'i_'ln;gt_--_{_‘#f’_(Descriprtiy_e Juestions)

(04 marks)

(04 marks)

verall performance throughout the
“emester (includes Attendance,
isehaviour, Discipline,
Farticipation in Different Activities)

(05 marks)




Programme: B.Com. | Year: Second Semester: Fourth

Subject: Commerce

[ . o LT
f curse Code:; CO10401 1 Course Title: Income Tax Law and Accounts

_DuUrse outcomesT It enanfes |he sTudents o Know the basics of [ficome Tax Acth and|
b i33 :m_l [halmns

Credits: & | Core Cnmpulsornylectwe f_{}mpuiwn
| 3 r‘vIax Marks: 25 F?S Min. Passmg Marks 1D+25
o Tnta] No. of Lectures: f)”
Vit Topics ch(;'“?,i "

" Taxation ""I’Gi{cy uf'Ra_ja Todarmal. Introduction
i'hnpc_:nrlant Definitions: Assessee, Person, Income, Total

i ‘Income, Assessment Year & Previous Year!

| iig.r cultural Income & its assessment. Residence & 22
'Tax Liability (Basis of Charge). Capital & Revenue,
B \{empled Incomes.

'Tncome from Salaries, Income from House Property.
¥l | Profits and  Gains of Business and Profession, 31 |
- Depreciation. |

=T Cabim-gﬁir_g;.mcomé from Other Sﬂurces, Deductions | |
Eid from Gross Total Income, Computation of Tax 21
LleJm of an Individual, ’
Set off and car ty forward of losses and C]ubhmg of |
Income, Procadure of Assessment and Income Tax

5‘)'; ]6
Authorities, Advance Payment of Tax and Deduction of

Tax at ‘Snu1{:~

. “;ﬁ-r_mcateri Riﬂldlﬁ&b
1 Singhansi VK Students’ Guide to Income Tax; Taxmann, Delhi.

| 2 Mehrotra H.C: Income Tax Law & Accounts; Sahitya Bhawan, Agra. (Hindi and |

rnelish) :

s fm,- bk Ahuja end Ravi Gupta: Systematic approach to income tax; Sahitya Bhawan |

ilications, New Delhi. (Hindi and English) |

b Jain, RK.LC Income Tax Law and Accounts (Hindi and English), SBPD Publications,
Agre

. _Note- Latest edition of the text books should be used. I |

I'his course can be uptud as an elective by the students of following sub_;ecls 4‘

{ ‘u_--: 4~_|' H |

"-nmra;-w -d Conti: Wous Evaluation Methods: Cuntmunus Internal Evaluation shall ‘
| b e b ased on allotied f\smannbnt and Class Tests. The maqu shal] be as follows:

ssessment and Presentation ofﬁsﬂtgnment | {04 marks) |

*-lass Test-1 (Objective Questions) ) | _A04 marks) T |

B i S




‘ourse Code: 1040271

" lass ‘Test-11 (Descriptive Questions) (04 marks)
‘tass Test-111 (Objective Questions) (04 marks) I
@ lass Test-1V (Descripts ve Questions) (04 marks)
I!f}v'-.ﬁ';t_l_!__fjer formance throughout the
Semester (includes Attendange, (05 marks)
Hiehaviour, Discipline,
Darticipation in Different Activities) |

Programme: i3.Com. |

Year: Second

Semester: Fourth

Subject: Comimerce

I

Course Title: Fundamentals of Marketing

| “uneepts, principies, tools and techniques of marketing.

Credits: 4 | Core Compulsory / Elective: Compulsory|

Max. M arks: | |

Min. Passing Marks:

Total No. of Lectures: 6()

Unit | Topics

No. of
Lgc tures

| Introduction: Nature, scope and importance of
marketing:  Evolution of marketing  concepts;

| | Marketing mix; Marketing environmént. Micro and
i .. Macro environmental factors.

|| | Consumer Behaviour — An Overview: Consumer

| buying process; Factors influencing consumer buying!

| decisions.

i.?"s’lar..mt Setection:  Market segmentation — concept,
importance  and  bases; Target market selection;
[Positioning concept, importance and bases: Product

differentiation vs. market segmentation.
HE 5
Product; PMeaning  and  importance.  Product

classifications; Concept of product mix; Branding,
packaging and iabelling; Afier-sales services; Product
life-cycle; New Product Development.

Pricing: Significance; Factors affecting price of a
product; Majer pricing methods; Pricing policies and
strategies.

|

Promotion: Nature and importance of pmmotion;]
Promotion Tools: advertising, personal selling, public
relations; sales promotion and publicity — concept and
their distinetive characteristics; Promotion mix; Factors |
alfecting promotion  mix decisions; and Integrated
Marketing Communication Approach. V5

Fil

15

| . k| - . Lt =gl il
- CUFSE OUICOMEST The CHJECUVE Of THIS COUrSe 15 Lo provide basic Knowledee o




this course can be opted as an elective by the students of following subjects:

A, 1
G ke

B yiagy

1Y

Distribution: Channels of distribution - meaning anc‘
impoftance: | Types of  distribution  channels;
inmlesaIing and retailing; Factors affecting choice ol
distribution channel; Distribution Logistics; Meaning,
iimpeﬂancc and decisions,

Retailing: Types of retailing — store based and non-
lstore  based retailing, chain stores, specialty stores,
isupe:mar}:et:n retail vending machines, mail | order
iho‘uﬂuas, retail cooperatives; Management of retailin
operations: an overview; Retailing in India: changing
seenario, '
|

Recent developments in marketing: Social Marketing,
Onlire  Marketing, Direct Marketing, Seéruicei
'Marketing, Green Marketing, Relationship Mari&eting
Rural marketing. i

LAy

buggested Readings:

l. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha, |

Marketing Managenient: A South Asian Perspective, Pearson Education.

2. Palmer, Adrian, Tntroduction to Marketing, Oxford University Press, UK

3. Lamb, Chasles W.; Hair, Joseph F., and Carl McDanie
|

South Western Publishing, Ohio

4, C E'l}'li.<|l|.3i'-ii_.. TN, Principles of Marketin 2, Sun India Publication.

5. Kumar, Arun & N, Meenakshi,

(Hindi and English)

0. MeCearthy, B, Jerome,. and William D. Perreault, Basic Marketing, Richard D.

irwin.

7. Pride, Willlam M., and D.C. Ferell, Marketing: Plannin
ontrol,

5. Majaro, Simon. The Essence of Marketing, Prentice Hall, New Delhi.

9. Zikimund, William G. and Michael D’ Amico, Markeiing:é(?mating and Keeping

Cengage )earning,

Customers in an E-Cemmerce World, Thomson Learning.

10. Ftzel, Michael ., Walker. Bruce J., Staton, William l., and Ajay Pandit,
Marketing Concepts and Cases, Tata McGraw Hill (Special Indian Edition).

L1, McCarthy, B, Jerome; Cannon, Jose

Marketing: A Managerial Approach, McGraw Hills.
Note- [..iii'-?ﬁi{?{li_ﬂi’};n_ of the text books should be used.

ph P., and William D. Perrault, Jr., Basic

U1 ot Q@//

|
l, Principles of Marketing,

Marketing Management, Vikas Publications. |

g, Implementation & |



Saopested ( untﬁuuus Evaluation Methods: Continuous Internaf l'valuaimn shall

— t

» hased on allotied Assignment and Class Tests. The marks shall be as followa

i.. 4 u;;;;m_nnd PPresentation of Assignment {l]FI marks) L

W tass Test-1 (Objective Questions) (04 marks)

}_, Class Test-11 (Deseriptive Questions) ! {ﬂh marks)

=-1"Ea:;e«; Test-111 (Cbjective Questions) _ (04 marks) I |
l luss Test-1V (Descriptive Questions) (04 marks) I
Civerall | per formance ﬁi:‘{;!fghﬂut the ‘
| wmester {(includes Attendance, (05 marks) |
I"Eik_-llawimm Discipline, _ i
Harticipation in Different Activities) |
| LI‘:{?:-?IL:1111;1_£; hi_iw_ ___ Year: %u,ﬁnd '|| Semester: Fourtlh |
_ Sle]th Commerce

| Course Code: € 0403P ._ Course Title: Digital Mariqelting {Pmmiunf}

i nurse Outeos nes ‘

After completing this course a student will have:

Ability to yaderstand the concept of Digital Marketing along with the basic forms
and norms f Digital Marketing. :
Ability to understand the terminologies associated with the field of Digital
Marketing and control along with their relevance. |
7 Ability to identify the appropriate method and technlques of Digital Marketing
for solving different problems. |
Ability to apply basic Digital Marketing principles to solve business and mdustr}f
| related issues and problems, ' i

v Ability to understand the concept of Budgetary Control, Cash Flow Statement,
Fund Fluw Stateneni, Break Lweﬂ ﬂnaIyszs etc. |

Credits: 2 ' Core Compulmr} I Liectwc C umpulwa*
! . hk:d}{ f'*—"LIu\:: : | | Mm Paasmg Marks ]
N s i cstal I\c: of Fl"ﬂLthH] Labs 3!} T T
Uait Topics | || RS

_ introdbetion of the dlg1 tal malkptmg, Digital vs. Rﬂdi :
i Marketing, Digital Marketing Channels, Creating initial ‘
f digital| marketing plan, Content management, SWOT] 4

d,nah 318, Target group analysis. |

'-'VFLb {iii':&ii_r "Jr'[llnlfd.t!{'_‘:n GfWeb bIIE‘i MS FXPTESMQH: L1 Y 4‘
el Cre.j‘“_”” web sites, SEO Optimization, Writing '




the $EO csj_ﬁien_tﬁ_writing'thc SEO content, Gudég,lp ¢ Ad !
Words- creating accounts, Google Ad Words- types. |
Natroduction 0 CRM. CRM platform, CRM mioddls,
(CRM| strateay, Introduction to Web analytics, W-ez |

analytics — levels, Introduction of Social Medi |
IMarketing, Social Media Marketing plan, Faceboo |

| 1 Ads, Creating Facebook Ads, Ads Visibility, Business 10
! opportunities and Instagram options, Optimization o |
Instagram profiles, Integrating [nstagram with a Wiﬁﬁ |
Site and other social networks, Keeping up with posts.

T[?reai.;ing business accounts on YouTube, YouTube
Advertising, YouTube Analytics, E-mail marketing, E-l

mail markeing plan, E-mail marketing camfpaigw
| v analysis, Keeping up with conversions, Digital 10 _
Marketing Budgeting - resource planning, 'cnst‘ i
lestim aling, cost budgeting, cost control. |

e ggeq&i Read l;lg_b T T | | T |
| I Chaffey, D, F E. Chadwick. R, Mayer, and K. Johnston (2015). Internet Marketing:
- Strategy, Implementatios, snd Practice. Pearson India |

- Frost, Raymond D., Alexa Fox, and J udy Strauss (2018). E- Marketing. Routledge |

5. Gupta, Seema ( ZUEEF). Digital Marketing. McGraw Hill Education i(India) Private

| i

: Lid '

+ Kapoor, Neeru. E-IMbrkeling, Pinnacle learning |

5 Rotler, Philip, Hermaw ankartajaya, and Iwan Setiawan (2017). Digital Marketing: |
U Moving from Traditional to Digital. Pearson India

& Ryan, Damian and Jones Calvin (2016). Understanding Digital Marketing;
. Marketing Strategies for cngaging ihe Digital Generation, !

tditional Resources |

* Blanchard O. (2014) Social Media ROL: Managing and Measuring Social Media
Fforts in Your Organisation. » Charlesworth, Alan (2018). Digital Marketing;: A
Fractical Approach, |

*taay, Richard, Alan C harlesworth, and Rita Esen. Online Marketing: a customer-led
npproach.Oxtord University Press Inc.. New York. i

f : e : i i ' L i : |
* Ryan, Damian (2016). Liderstanding Digital Marketing: Marketing Strategies for
wrgaging the Digital Generation. |

-+ Tasner, M. (2015) Marketing in the Moment: The Digital Marketing Guide to
| Lienerating More Sales and Reachin g Your Customers First, 2/E, Pearson
Note- Latest edition of the text boo ks should be used.

e




" I'his course can be opted as an elective by the students of following subjects:

paenior all

| “uggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
Fe based on allotred Assignment and Class Tests. The marks shall be as follows:

h.*md._i‘_s;m.e_ll-_-l;ﬂd Presentarion of Assignment (04 marks) 1

{a’.'_la_a;i!’?%_.f (Objective Questions) _ (04 marks)

1 tuss Test-11 {Hescr:iptive_Questiuns} (04 marks)

lass Test-1 i1 (Objective Questions) g (04 marks) |

4 lass Test-1V (Descriptive Questions) (04 marks)

ilu' Iy ér:i-i!_;;;ﬁ:urm:;h-ce th fﬁugh‘uut the -

“emester (includes Attendance, (05 marks)

Ciehaviour, Diseipline, |

_'E‘;e_r__l‘ri_f__:ic_l_}ELiHMfferE_{lt Activities) [ _ il LU
[1(!553’,;‘:-1_1_1“11& i_fni il Year: Second Sémc:sj:er: ]I-_[‘;Liﬂh: |

- Course Code: CO104047T
' Uowrse outcomes: T
dter completing this course . student will have:

Course Title: Fundamentals of F.nLreprcneu!ﬁhi;:

7 Ability to understand the concept of Entrepreneurship along with the basic laws

Subject: Commerce .

and practices of Entrepreneurship. :
v Ability to understand the terminologies associated with the field of |
Entrepreneurship along with their relevance, .
v Ability to identify the appropriate functions and qualities of Entrepreneur for |
solvirg different problems, -
< Ability to apply basic Entri.zprencurship principles to solve business and industry |
related problems,

v A {igirl)ju-' to understand the concept of Life Small Business, Raising of Funds and !
By 5 J g |
Clredits: « | Core Compulsory / Elective: Elective !
Max. Marks: 25+75 | Min. Passing Marks:10+25 Il
Total No. of Lectures: 90 |
Unit | Topics L?ﬂ%ﬂ?’fés ‘
1:Eﬁﬂepren_ef:rf.:]:;'ﬁt Meaning, Concept, Characteristics, | ) " _|
| Need, Functions, Theories of Entrepreneurship. |
H Entreprencur: Meaning, Characteristi cs, Qualities, 22
' Functions, Types, Difference between,

_ | Lntreprencurship & Entrepreneur. Differenge elween

Qo N




i |  Entrepreneur, Intrapreneur & Manager.
! | Entrepreneurship & Environment. {
Entrepreneurship Development Programme (EDP);

' Meaning, Need,  Objective, Steps,  Outline,
Achievements, Government Assistance and Incentives| A
inT.-:-:n Entrepreneurship: Meaning, Characteristics. 31
Problems and Steps taken to promote Women

. %EI]’[I’E}]I‘EJ’IELII‘, Qualities of Women Entrepreneur.

L

|

Promotion of a Venture: Concept of Projects, Project

| Identification, Formulation and Report, Project

Appraisal. Product Selection and Techniques, Raising
| of Tunds: Concept, Need, Types and Sources.

Small Business:| Process of Establishing Small

i Business, Naturs, Objectives and Importance of Smala |

21

Business. Role of Financial Institutions in Financing o
v Smail - Business, | Infrastructural  Facilities. Lega

Requirements for FEstablishment of New Unit

Fntrepreneurial Consultancy Process and Methods.

i 16 |

- huggested Readings:
| 1. Desai, Vasant, “Dynamics of Entrepreneurial Development and Management”,
| Himalaya Publishing House
’ Desai, Vasant, “Management of Small Scale Industry”, Generic
Drucker, Perer, “Innovation gnd Entrepreneurship”, Harper Business; Reprint‘l

edition .
4. Gupta, C.B. & Srinivasan, N.P,, “Entrepreneurship Development”, S. Chand |
Kenreth, P.Van, “Entrepreneurship and Small Business Management™
. Fareek, Udai& Ven, “Developing Entrepreneurship book on Learning System”

7. Agrawal, R.C., *Udyamita Vikas"(Hindi)

4. Khanka, S.S. “Entrepreneaurship Development”, S. Chand & Company

__ Note- Latest edition of the text books should be used.

| This course can be opted as an elective by the students of following subjects:

i

it

Lt

i

—

peit for all
“uggested Continuous Evaluation Methods: Continuous Internal Evaluation shall |
| ce based on allotted Assignment and Class Tests. The marks shall be as follows; |

: '%ﬁﬁlﬂiﬁ_!?ﬁﬂif_%_i_l!d“?l‘&.‘i_ﬂ!t&ii.iin of Assignment (04 marks) |

tJzss Test-1(Obj ective Questions) (04 marks) | |
©-1axs Test-IT (Descriptive Questions) (04 marks) |
i lass Test-I11 ( Chjective Questions) . (04 marks) !
| lass Test- IV (Descripii ve Questions) (04 marks) |
verall performance throsughout the - Wl |
Sernester (includes Attendance, (05 ma'rk.f_} |
;_Eﬁ_fﬁv_i::urt}}iscipline, | | g / ]




| Course Code: (104057 | _
| Lourse oufcomes! The objective of this course 15 1o understand the fundamental
| congept of To
| tourism.

‘F}-_'_;.u'ﬁi:_i-pa tion in Different Activities)

Programme: H.Com. Year: Second |

Semester: Fourth

Subject: Commerce

Course Title: Tourism and 'I"j‘-:-ﬂfa-f-l Management

4]

LT

;’I_ax..M_m‘ks:. 25 *'r?-S

| of Forgign Currency.

urism and td familiarize with the significance and emerging trends in

Credits: 6

Core Compulsory / Elective: El.éciix-e

Min. Passiirxg Marks:10+25

Tntl:-;] No. if_)f'Lectures: o0

| Topics

No. of
Lectures

Introduction to Travel: Meaning and definitions of
| tourism, traveler, excursionist, tourists- objectives|
‘nature and classification of tourism and tourists|
!Gmwth and Development! of Tourism, Forms of
Touriam:  Inbound Outcound,  Domestic | and

! International. ‘

a

' The Moders Tour Ind ustry: Package Tours- Custom

!TGLE“S-— Tour wholesalers- Types of Package t{uurs:
Independent Package, Hosted T our, Escorted Tour,
| Sightseeing Tour Group, Incentive and Conventiol
' Tour Man Market Package Holidays- Types of Tour
| Operations: Specialist Tour Operaiors: Specialist Tour
Operators, Tour Operators reliance on  other
| Orgenizatior.

Tour Operations and Documentation: Functions.
| Sources of [ncome, How to set up a Travel Agency;
| Procedures for approval of a Travel Agency and Tour
i()pc'*atmg lravel Documentation: Passports- varioug
| Lypes | ond requirements- Procedure to apply | for
Passports: VISA- various types and requirements-
| Documents required for Foreigners to visit India,

Health Check Documents and Process for Encashment

30

fmpact of Tourism and Tourism Organizations:
Tourism| Impacis: Economic impact, Social Impact|
(Cultural Impact and Environmental Impact- Strategies
to overcome or reduce the negative Impact {}!'Tmlrisﬁl .

K\‘w — \




i Objectives)| Functions of-  United Nations World
Towisin Organization (UNWTO), World Travel an ;
Tourism  Council (WTC), Pacific Asia Travel
Association (PATA), International Air 1 ransport,
Association (IATA), Travel Agents Association of India
(TAAL), Indian Association of Tour Operators (IATO)
and Federation of Hotel and Restaurant Associations of
_|India (FHRAI).
Suggested Readings:
. Bhatia A.K (2003) International Tourism, Sterling Publishers Pvt [.td, New Delhi.
2. Pran Nath Seth{ 1997), Successful Tourism Management, Sterling Publishers Pyt Ltd.
New Delhi,
3. Ghosh Bishwanth {2000), Tourism & Travel Management, Second Revised Edition
Vikas Publishing House Pvt Ltd, New Delhi.
Note- Latest edition of the text books should be used, . ||
! This course can be opted as an elective by the students of following subjects:
Upen for all

e, 1= AL | || O N _ O 1 O
Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
: _i:m _Ej-_e_asegl_oi ai_]@:r_:'t_qfi_ ,f‘s:ssig@Er?l @Liaqlg Tests. The marks sh_all be as follows:

';J-'Esi_rs.t._mﬁ:;]_l_: and }*;:gfrinlatiqq of Assignment _ (04 marks)
(Class Tesi-1 (Objective Questions) (O4marks) | |
Class Test-11 (; {_}a-_eiri_ptifﬂ Questions) ! (04 _mark§}
ill_:_:_l_ﬂ-ii!- Tesi-111 {Ohj ective Questions) _ ‘ (04 marks)
l(ﬁss_ Test-IV (Dese riptive Questions) (04 markﬁ} I |
[Overall performance throughout the | |
i&;emester {includes Attendance, (05 marks)
| Behaviour, Discipline, | |

?i’ﬂl'f_i_\;ﬂ)ﬂfiﬂn in Diffarent Activities)




. Programme: B.Com. || Year: Third Semester: Fifth —l
Subject: Commerce ‘
Course Code: CHOS01 Course Title: Corporate Accounting
- CUrsSCT OWCOmEST ThiS conrse enables The student 1o develop awareness aboul
|

| rorporate accounting in con formity with the provisions offcnmpan}-' act.

Credits: & | Core Compulsory / Elective: \Compulsory |

"v:{; M;:F;: ZE_?S J! Min. Passing Marks:l?ﬂ+25

"i"c:-tal No. of Lectures: 75

No. of

Topics Lectures

' Shares: Foatures, Types Of Shares, Difference
| Between Preference Shares And Equity Shares, Share| 15
i Capital And Its Types. Issues, Forfeiture And Re [ssue
| Of Shares, Redemption Of Preference Shares.

| Debentures: Features & Types, Issue And Redemptio !
- Of Debentures, Profit Prior To [ncorporation, Use O |
; I  Profit And Loss Prior To Incorporation, Methods O 19
Computing Profit And Loss Prior To Incorporation. I
| Final Accounts, General Instruction For Preparation Of
__ Balance Sheet And Statement Of Profit And Loss.
' Valuation Of Goodwill: Meaning And Nature Of
Goodwill, Needs And Methods Of Valuation Of
| ! Goodwill, Valuation Of Shares, Need An:ﬂ Methods Of 20
| Valuation Of Shares. it il
| Accounting For Amalgamation Of Companies As Per
Indian  Accounting  Standard 14, Meaning,
AY Characteristics  And Objectives Of Amalgamation, 21
Kinds Of Amalgamation, Accounting For Internal
. Reconstruction Intemal And External.
“uggested Readings: ;
- Lo Gupta RL Radhasywami M, Company Accounts Sultan Chand And
. Comrany(Hindi and English) g
2. Maheshwari SN And Maheshwari SK Corporate Accounting Vikas Publishing
(Hindi and English;
. Shukla SM And Gupts SP Advanced Accountancy Sahitya Bhawan Publication |
(Hindi and English;
4. Jaiswal K S Corporate Accounting Both English And Hindi Shukla MC Grewal
- 'S And Gupta SC Advanced Accounts S Chand And Company -
6. Shukia MB Corporate Accounting Kitab Mahal |
Babu, Deepak: Corporate Accounting, Navyug Publications, Agra (English and |
Hindi) | '
__ Note- I___,_R_!'E.SE[HEEE} of the text books should be used, LN _‘
Phis course can be opted 25 an elective by the students of fo wing subjects:
| YO Ii[

:',_

L5

|




2 ‘w;ug_mied Continuous Fvaluation Methods: Continuous Internal Evaluation shall
2 oascd on allotied Assignment and Class Tests. The marks shall be as foll lows:

!~. sssessment and Presentanun of Assignment ({}fllmarks}
_ii lass Test-I (Objective Questions) {ﬂ# marks) il
;;A_L:"_lgn_ss Test-11 (Deseriptive Questions) (!]-%I marks)
51 fass Test-111 (Ohjective Questions) (04 marks)

@ lass Test-1Y (Deseriptive Questions) (04 marks) AL
It hremll performance throughout the

Ylemester (includes Attendance, (05 marks)

thehaviour, Discipline,
Participation in Different Activities) .




Im ramme: } o,

{ours e( nae: ( ‘H‘Jﬂ; Il

Vear Thid |

Semester: Fifth

Subject: Commerce

Course Title: Goods and Services Tax

| Uoirse oufcomes: 0{;10& 1de studt..nts with the wmrkm%}l{now[edge ol principles

Cand_provisions of GS

o u EfSlﬂ e rel evance o

L in scenarto and its contribution for economlc development.
Credits; ! | Core Cumpulsury / Elective: Cempulmn

Linit

T in the present Indian

’\f’[ax ‘»’Idrk% 25 I-?S |

Min. Passmg Marks: 1(]+25

Tt}tal No. of Lectures: 75

il

'.Regntrﬁtmn | Meaning Of  Final Registration,

| Topics

No. of

Lectures

I Indirect Tax; "viuanmg Feamles Difference Between
' Direct And indirect Tax, Types Of Indirect Tax Before
l GST, Shortcoming Of Indirect Tax System During Pre
GGST Era. GST Meaning Advantages, Disadvantages
i Of Evaluation Of GST, Structure Of GST, CGST,
SGST, IGST UTGST, And Important Definition Under
|{ iST Act.

Time Of bupp!v Mcmlmg Of Goods And 'iemceq
|ID% Under Reverse Charge Mechanism, Invoicing|
Prm*hmns Provisions Related With Change Changes In|
{JHT iate.
I’Iace Of Supply: POS Meaning, POS Of Goods And
|“m vices, [ntra state And Interstate Supply.

Value Of Supply: Meaning, Provisions Related With

| Determination Of Value Of Supply Of Goods And
Services, Determination OF GST Liability.

i'np rt-iiu. Credit ITC: Meaning Of Utilization Of
'!TC‘ Block Credit, Supply Not Eligible For ITC,
' Matching, Reversal And Reclaim Of ITC. Payment

| Under GST: Manner Of Payment Of GST L 1ability,
- Coneept OF Electronic, Cash Credit And Liability
' Ledger, Refund Of Excess GST. Return: 1 Meaning,

| Purpose And Importance, Different Types Of Return,
. Pue Date Of Filing Return, Assessment Under GST:
M{.; ning, Tynes Sales Assessment, Provisional

| Assessment. Summary Assessment, Best Judgment
Assessiment

.{ c:rmuisurv R g:stratmn and Procedure For New

17

i e



Rewhlmtmn "Linendtnenl And Canceilétinn
'I{Lg,htl"ﬂ[lml Acpounts And Records: Manner U
Maintenance Gf Accounts, Period Of Retention O

| |H-:.,fevant Records. Invoice: Format, Types Debit An
Credit Note, Voucher Audit: Meaning, Types‘

| |Mancl.itorv [Departmental And Specific Audit, Penalty
And Under GST B - -Way Bill. ‘

l . ug;ﬂmted Rendmgs
t. Malhotra XE and Agarwal goods and services tax Agra India Sahib Bhawan

| Publication English and Hindi
Agarwal Raj ke advanced handbook on GST background material on model GST
! law Sahitya Bhawan Publications.

3. Bansal K. M. GST Customer law taxman Publication private limited University |
' edition
4. KK Singh PK a bird's eye view of GST Asia law house
s, Singhania VK student's guide to GST and customs law taxman Publication private
limited University edition

| 6. Gupta & Maheshwari, Tyagi Goods and Services Tax, SBPD PUBLISHING
HOUSE, AGRA

. Babu, Deepak: GST: A Revolution on Indian Tax System, ISARA Solutions, New:
elhi |

| Note- Latest edifion of the text books should be used. .|'

| his course can be opt d as an elective by the students of fallcuwmg =ubjects:
L 3ven Tor all

i [
s - N f=id |
| *uLchted Lommumm Lval uatmu Methods: Continuous Internal Evaluation shall
| e hamd d on a]lotred 455|£ ninent and Class Tests, The markb sha Il be as follows:

§ tssessment and Presentation of Assignment | (04 marks)

IEE_ !Eusg__"!gsi_j__ﬁ)lgjectwc i2uestions) (04 marks) i

Class Test-1f (Descriptive Questions) _ O4marky |

©lass Test-111 (Objective Questions) | @4marky | |||

¢l s Test-1Y (Descriptive Questions) ) _ (04 marks) | —I |

ii]wra!l performance throughout the '
semester (includes Attendance, (05 marks) |
tthrwmur‘ Discipline, ‘

_.E.’Ir” ticipation in Different Activities)

______ L& B

I’ Cgramme: E.Com. | Year: Third bemester Fifth

Sub_]ﬂf.t [ ommerce




i 1’ OUTse {_nde ChIns02 T

Course Title: Business Finance

]

LOUESE Quilcomes: 111s ¢ourse is o help Students understand the 'concepluar

Freimework of B '151]"16‘-1 ) Finance.

Umit Topics LE;:;::L
| Business Finance: Nature And Scope, Finance
Function  Investment Financing And Dividend
| Decisions, Capital Budgeting: Meaning Nature And 15
Jmpmlanc\, ifnvestment Decisions Are ts Major
 Eval wation Criteria I
Cost Of C aplid! Meamng, Importance Calculation
1 Of Cost OF Debt, Preference Shares, Equity Shares 19
And Retained izarnings, Combined (Weighted) Cost Of
| _Capital, Capitalization- Meaning, Opvercapitalization. | |
' Dividend Policies: Issues In Dividend Po icies,)
- Dividend Models, Sources Of Funds: Long Term b

v (“Ap tal Market: {A) New [ssue Market (B) Secondaryf

Credits: © l'Cure Compulsory F .Iilective: Compulsory

--\eld‘{ Ma rlo, 25+75

Min. Passing Marks 10+25

ima! '\10 UfLEC[UI‘LS [m hours per week): 75

 Funds, Short Term Funds, Nature Significance And
- Determinanis Of Working Capital.

Time value o \rhmey, Uses of simple and Cnmpgund
,mte: @st in business finance.

Market Functions And Role Of Stock Exchange (BSE,
NSE,) Mon ey Market: Indian Money Markets-
Composition And Structure.

I3

mfﬂr‘stﬂl He;u?mga

T'his course can be opted as an elective by the students of following subjects:

1

“:1:15&51»1:[ Continuous Fvaiuation Met hods: Continuous [nt_emdl Evaluation shall

- Avadhani V A Financial System

Bhalla VK Modern Working Capital Management

. Chandra Prasanna ;“i.mn:ial Management Theory And Practices
Khar NY And Jain PK Financial Management Tax And Problems
. Pandey | M thn ‘v"Lmagemﬂnl

Note- i_.a_h,st et!mﬂt'n of the text books should be used.

.._iIL | 1.".!' r‘.

be based or dHGLE_d Assigniment and Class Tests. The marks shall be as follows:

sssessment and Preseniaii fon quSalgnant (24 marks) |
lass Test-i (Objeetive uestions) _ (04 marks)
(& esys Test-U (Deseriptive Questions) (04 marks) |
 lass lcitn_l_il{{}hjeﬂw Q 1estmm} _ (04 marks)

| (04 marks)




" i';lt;aTin—e;'fﬂrmance tl;l;'«:mgh{; ut the ‘

emester (includes Attendance, (05 marks)
E}L‘rhawiaur, ﬂ'isq;:i‘;;lﬁng=
Jtarticipation in Different Activities)

Programme: 15.Cam. |

| Year: Third ||

| Semester: Fifth

! Subject: Commerce

 Course Code: COLOS03 1

| L CLrSt oulcoImes: € Caurse] e
linancial system prevailing in India.

Course Title: Monetary Theory and Banking in India
IME COUTSE EXpose the students (o the WOrKing Tor money and |

! Credits: = | |

Core Compulsory / Elective; Elective |

). M'; Mar-k:;: 25r?5 |

Min. Passing Marks: [ 0+25 -

Total No. of Lectures: 75

Topics

No. of
Lectures

Money: Functions, Alternative Measures To Money
Supply In India And Their Different Components,
Mezning And Changing Relative Importance Of Each
i Component, High Powered Money- Meaning Anq
| Uses, Sources OF Changes In High Powered Money,
Financial Swvstem: Components, Financial
Intermediaries,

P |

Indian Bauking System: Definition Of Bank|
Commercial Banks, Importance And Functions,
Structure Of Commercial Banking System In India.
 Regional Rural Banks, Cooperative Bank In India
Process OF Credit Creation By Banks; Determination
| Of Money Supply And Total Bank Credit, _

17

Development Banks And Other Nun-Bankinﬂ
Finuanciai institution: Main Features, Problems An
| Policies  For  Allocation Of Institutional Crcditj
' Problem  Buvween The Government And Th __
Commerciai Sector, Inter-Sectoral And Inter-Regiona1
' Problems, Problem Retween Large And Small
| Borrowers,

i1

25

The Rese rvi Bank of India: Functions, Instruments Of
| f]"-.flnuetary And Credit Control: Main Features Of
v Monetary Policy Since Independence, Interest Rates;
. Various Rates In India (As Bond Rate, Bill Rate, !
Deposit Rate, ete.) Impact Of Inflation And [nflationary
Fxpectations.

EE L S 1

16

o




-

| ‘*.ufgested He.wmgﬁ
= . baha 5K Indian Banking System SBPD Publication (Hindi and English)

» Deshmulch And Indian Sanking System Chandralok Prakashan(Hindi and English) |

| 3 !;upm SB Monetary Planning Of India

'+ Khan M Y Indian Financial System Theory And Practice

< dengupts A K & Agarwal K Money Market Operations In India
. Nole- Latest edition of the text books should be used.

I hm course can be opted as an elective by the students offnllnwmg subjects:
: 11 for atl

5, Ag Luta,d Continuous E mmtmn Methods: Continuous Internal hvaluatmn shall
te based on allotied Asmgurent and Class Tests. The marks shall be as ['ullows

' issessment and Presentation ﬂfAmgnment (04 marks) _l
E Aass Test-1 (Objective Queatmns} (04 marks)
gi--'#ssﬂfs_t.i.? (Deseriptive Questions) (04 marks)
n{“]a s8 Test-111 (Objective Questions) _ ~ (04 marks)
f_ijng_[_git-w (Descriptive Questions) (04 marks)

t veratl pertormamnce throughout the | |
‘n mester (includes Attendance, ‘ (05 marks)

i haviour, Liscipfine,

Froticipation in Different Ag uwttes} | [




| Course outcomes:

L Programme: B.Com. |

| Year: Third - .! i 'St‘:mes'ter: Sixth
; I Il { !

Subject: Commerce

{ourse Code: COLO60 17T | Course Title: Accounting for Mangers
Llter completing this course a student will have:

¥ Ability to understand the concept of Managerial Accounting along with the basic |
forms and norms of Managerial Accounting. '

¥ Ability to understand the terminologies associated with the field of Managerial
Accounting and control along with their relevance.

v Ability to identity the appropriate method and techniques of Managerial
Accounting for solving different problems,

v Ability to apply basic Managerial Accounting principles to solve business and
industiry related issues and problems.

] i o B - i
| ability to understand the concept of Budgetary Control, Cash Flow Statement, Fund |

Ilow Statement, Break Even Analysis etc. i
|
A

Credits: 5

| Core Compulsory / Elective: (‘m"n.pufsnri
Max. Marks: 25+75 Min. Passing Marks:10+25 i

Total No. of Lectures: 75

Unit

]Managemunt Accounting- Sm:ept, Meaning
Characteristics,  Difference  between Financi
‘;‘tccaunting Vianagement  Accounting, Difference
between  Cost Accounting  and Managemeﬁj
Acceunting, Techniques, Objectives and Importance|

i ih’[anagemeni Accountant- Duties, Status, Functions ancj
Responsibility.  Financial Statement Analysis | an
Interpretation - Meaning, Objectives, Characteristics 0
an Ideal Vinancial Statement, Parties Interested |
Financial stalement, Types of Financial Analysis -
Horizontal, Vertical and Trend Analysis.

Topics r

" No. of
[ Lectures

17

Ratic Analysis: meaning, Uti]it}r'; Classification of | | |
L Ratios - Profitability Ratio, Activity Ratio and Financial 16 |
[Position Ratios. Fund Flow and Cash Flow Statement- |
Concept, Meaning of the term Fund and Preparation of |
Fund Flow Statement and Cash Flow Statement (As-3).

s | _ A




; *{li_,gz_,;,;-csfe_{l -Reﬁiﬁ_ngé:_

- I'his course can be opted as an elective by the students of following subjects:
spen tor ald

| Suggested Continuous Fvaluation Methods: Continuous Internal Evaluation shall |
te based on allotred Assi gnment and Class Tests. The marks shall be as follows:

Business Tiudgt:ting: Meaning of Budget amj
?Hudgetingj Ubjectives, Limitations and importance
Fssentials of effective Budgeting, Classification o
Budgets- Flexible budget and Zero Based Budget
11 Marginal Costing: Meaning, Determination of Profi
: under Marginal Costing, Pricing of Product, make or by
Decision, Selection of most profitable channel. Brealj
Even Analysis: Concept and Practical Applications of
Break even Analysis.

Standard Costing and Variance Analysis: Meaning an |
Objectives of Standard Costing Setting of Standard
Variance Anafysis: Material and Labour Variance,
fv  Reporting to Management: Meaning, Objectives) 20
Principles  of Reporting, Importance of Reports,
Classification of Reports, Reporting at different Levels
of Management,

I. Homgren, C.T., Gaty L. Sundem and William O. Stratton: -Introduction to
Management Accounting, Prentice Hall of India, Delhi,

. s | L. - ; ,r
2. Hemgren, Charles T, Lieorge Foster and Srikant M. Dailiar: Cost Accounting; A |
Managerial Emphasis, Prentice Hall of India, Delhi. |

fad

|
) Lall, B.M. and LC. jain: Cost Accounting: Prirlciples and Practice, Prentice Hall |
~of Ingia, Delhi.

n
.LWeIs(:h Glenn A., Rorald W, Hilton and Paul N. Gordon Budgeting, Profit |
Planning and Conirol, Prentice hall of India, Delhi. ‘

=

- Baig Nafees: Cost Accounting, Rajat Publications, New Delhi. Baig Nafees: il
Managemeat Accounting & Control, Ashish Publishing Home, New Delhi. |

Loy

». Sharma R.K. and Gupta S.K.: Management Accounting, Kalyani Publishers,
Ludhiyana. (Hindi and English) !

e

| al Jewahar; Managerial Accounting, Himalya Publishing House, New Delhi.
. Misra, A K., Management Accounting, (Hindi and English) Navneet Prakashan, |

Nazibabad.

Note- Latest edition of the text books should be used.

0

; |
hssessment and Presentation of Assignment [ (64 marks) | |
i lass _’Es_t-_i {(Objective Questions) _ | (04 marks) |
lass Test-11 (Deseriptive Questions) 4 marks) |

R "~ s



% tass Test-111 (Objective Questions) 4 marks) |
¢ luss Test-1V (Deseriptive Questions) (04 marks) il
it }ve:_*uii_;;rib;';;ance throughout the
emester (includes Attendsnce, (ﬂﬁl marks)

| i o UL,
\ttehaviour, Discipline,
Marticipation in Different Activities)

Year: Third

Programime: E.Con.

Sémcster: Sixth

Subject: Commerce

 Course Code: C)1060271 | Course Title: Auditing

| Lourse outcomes; This course aims at imparting knowledge about the principles and

methods of auditing and their application.

; Credits; = ] Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 | Min. Passing Marks:10+25

Total No. of Lectures: 75 |

_____ SN I I [

Unit | Topics

No. of
Lectures

€t E 1 Y | I H i = e
F; Methodology of Accounting, Auditing and Fraud risk
‘ mandgement in Kautilya’s Arthshastra.

CAncit and  Audit Process: Meaning, Nature)

i | Objectives and Various Classes of Auditing, Standard

ot Auditing, Pronouncements on accepted Auditing

| practices, Inernal Control and the need for its
| evaluation by the Auditor.

17

Audit Precedures: Verification programme-selective
verification, Audit in depth, test checking, Auditor’sy
; | Approach to statistical sampling, Routine checking,
' vouchers, verification and valuation of assets and
' liabilities, Auditor’s Report on Profit and Loss Account
' and Balance Sheet.

Aucit of Limited Companies: Qualifications and
Appointment of Company Auditors, their powers,
i | duties and liabilities as per Company Act 1956,

- Enquiries under Section 227 (IA), Audit of share

_____ | capital, share transfer and managerial remuneration, |

19

’  Additional matters in  the Auditors Report

| (Manufacturing  and other companies), Auditor’s

. Report Order 1988, B it 3




Audit of Pebiic Sector Undertaking and Banks: '
Special features concerning Audit of departmenta |
undertakings, Statutory Corporations and Government |
Companies, Procedure of appointment of Auditors -
Special features relating to the audit of Banks, Audit o ‘
Insurance Companies  and  audit of non-profi 24 |
companies. Cost Audit: Importance of cost audit,
Provisions regarding cost audit, Cost Audit report, TaxJ
and Hocial Audit. Internal Audit: Objective and scope
of Internal Audit, Responsibilities and Authority oj
Internal Auditors, Relationship between internal auditﬂr‘
‘and statutory auditor. |

e —e a4

v

“sug gested Readin gs:
. Gupta Kamal : Contemporary Auditing, TATA Mc Graw, New Delhi.

- 2. Tandon, BN, : Principles of Auditing, S. Chand & Company, New Delhi.
i. Pargare Dinkar : Principles and practices of Auditing, Sultan Chand, New Delhi. _l
1. Sharma, I".R. : Auditing Principles and Problems, Sahitya Bhawan, Agra. (Hindi and
English) |
- Yadav, Fankaj, Auditing, Neel Kamal Prakashan, Delhi(Hindi and English) |
1. Sharma, Sanjeev, Auditing: MK Publications . Agra (Hindi and English)
Note- Latest edition of the fext books should be used. _ )
T'his course can Pe opted as an elective by the students of following subjects:

Upen for all

AU
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“uggested Contitluous Evaluation Methods: Continuous Internal Evaluation shall |
e based or allotied Assi 'enment and Class Tests. The marks shall be as follows:

rssessment and Presentation of Assignment r (04 marks) :‘] |
toss Test-1 (Objestive Questions). I Y i
f lzss Test-11 (Deseriptive Questions) _ (04 marks) _' |
ey Test- 1 (Cbjective Quastions) Obmarky ||| ||
folass 'I_'j:_:a_tni‘y’_{'l}gggfig?_ij‘_r_f; Questions) {ﬁ;l marks) | [ Il
Dverall performance throughout the _ |

Semester {includes Adtendance, i (0S marks) | ‘
Jschaviour, Discipline,
Farticipation in Diffe rent Activities)




Programme: 3.Con.

e e

Year: Third Semester: Sixth

Subject: Commerce

{ ourse (}dE { muﬁm J Course Title: Financial Institution and Market

- Course ouicomes:
| After completing this coursc a student will have:

¥ Ability to understand the concept of Financial Market along with the basic forms
and norms of Financial Market. i
v Ability to understand the terminologies associated with the field of Financiall
Market and control along with their relevance. .
“ Ability to identify the appropriate method and tEC]'ll'lquIﬁ'b of Financial Market folr

solving ditferent problems.
v Ability to apply basic Financial Market principles to solve business and mdubtr*‘ '
relatzd problems.

v Ainl ity to understand the concept of Primary and Secondary Market, Stock
Exchange, SEBI ete,

o Cz_f_a_::dllt 5 lk‘,ore Compulsory / Elective: Cﬂmpulsory
Mda Malkb '*WH"S | Min. Passing Marks: Iﬂ+2§
Total Nu of Lectures 13 ||
ke o TAWTCT T Naaf |17
B Umt_ | Al Tnpms ) | ’ Lectures |
| Financia  Markets an Overview: Meaning of i
| FinanciallMarket and its Significance in the Financial ' !
i
Systeni, Financial Markets in the Organized Sector - '
| Industrial Sevurities Market, Government Securities |
I | Merket, Long-term I.oans Market, Mortgages Market, 17 |

 Firancial Guarantee Market, Meaning and Structure of ‘
Meney Market in India, Characteristics of a Developed |
' Meney Market, Significance and Defects of Indian
M(ne\. Market. i
'Capitﬂl Market: New issue market - Meanmg, and | |
| Functions of New Issue Market, Instruments of New
I  Issues, Players and their role in the New [ssue Market, 26 ¥
: issue-pricing and marketing. Defects and Remedijes of’
’\w. Issue b mmel
‘m ond-ﬁw market: Functions and role of stock |
, exchange; Listing procedure and legal requirements: | 5
PuJIlc Stock  Exchanges-NSE, BSE and OTCEL .

I

- |
| Functioneries on Stock Exchanges: Brokers, SuH 16 _'
| brokers, market makers , Jobbers, portfolio consultants, | i

institutional investors. () A | ,

Yyr




Investor Protection: Grievances concerning stock
exchange dealings and their removal, Demat Trad ing.

iV iSEH_I Guidelines - Primary Market, Secondary Market
and the Protection of investor’s interest, NCLT &
| INCLAT. |

16

5 u‘gges'tcd‘i Rea:_i'i“n gs:
| L. Machiraju, ‘Indian Financial System’ - Vikas Publishing House.

I New Delhi,
Mulay, M. A., “New issues Capital Market in India”
Avdhani, V. A., “Investment Management” Himalaya Publishing

Gupta, O. P, “Indian Securities Market”.
Note- Latest edition of the text books should be used.

HJG\‘Jlri;LL:J

2. Varshney P.N., & Mittal D.K., ‘Indian Financial System’, Sultan Chand & Sons,
Avadhani V.A Capital Market, Himalaya Publishing House, New Delhi

Gordon & Natarajan, “indian Financial System” Himalaya Publishing House.

House.

Crpen Tor s H

This course can be opted as an elective by the students of following subjects:

5 -Sugg,eﬁﬁa Continuous Evaluation Methods: Continuous [nternal Evaluation shall
be_ based o al!qjti:cl_ﬂ_._fsg;ig@ment and Class Tests, The marks shall be as follows:

| Assessment a nd Presen En}r_t_itin of Assignment (04 marks) T i
| {lass Test-1 (Objective Questions) | (04 marks) |
| tf‘_!‘asS_I_(::ﬁt-_![_{_'!}ESEriptiw'e Qucst_ipns} ) (04 marks) I} |
| Ulass __Tc_sI-lﬂ(}l}j_ep_tivg__{g_uestiuns} _ ] (04 marks) _. .
. Ulass Test-TV (Deseriptive Questions) | (04 marks)
- Dverall performance throughout the |
| Semester ({includes Attendance, (95 marks) |
- Behaviour, Discipline,
_ Participation in Different Activities) ol
|

A R— || | | k| 1 |

Programme: B.Coim. Year: Third | Semester: Sixth

Subject: Commerce

Course Code: Cotls0s 1| Course Title: Human Resource Management

Core Compulsory / Elective:

. #hout human resource management.

Compulsory

Min. Passing Mafks

-

o e

L GIISe guicomes: The PApeEr amms 1o deVelop I the stodents a proper underﬁlanmng‘i



'["l-i).iI-il No. of Le-cturcs = :f 5

Hait | Topics

'No. of
LLectures

T o - Huraan Resource Management concept and funclinnj
tole of competencies of HR manager at our policies
. i ' evolution of HRM emerging challenges of Human 15
. Resource  Management  workforce  diversity]
empowerment VRS work life balance downsizing. _
Recruitmeni & Selection: Recruitment, factors
affecting recruitment, sources of recruitment, Selection
n |~ Process, selection test, Interview, Orientation, 20
I : | Placement. Iraining & Development: Training- i
' Objectives &  Importance of training, Training
| Methods-On job training and off- the job training.
! hmplo} ee Fumpenwahﬂn Compensation & Welfare,
lob Evaluation. Performance Appraisal: TLEh’]lquesl
. Job Enlargement & Job Enrichment, Quality of Work 23
l ife, Worker's Participation in Management.
EMPLOYEE WELFARE: Various welfare schemtq

& Safety "vir,a sures. Employee Benefits — Meaning an
its types, Fringe Benefits; Remuneration — Salary,
v Bonus, Commission, Long Term Incentives. 15 '
Perquisites. Cirievance Handling & Discipline -
Meaning, Importance. Coliective Bargaining — Meaning! ’
- and Importance, Proce 5. | ! _ M
*auggeqiﬂl Readings: | _ | ||
L. Aswathappa K Mzine resource management Tata McGraw Hill
2. Verma Pramod Saviliagiyaprabandhan Rao VSP human resource management
Excel books
L3 Tripathi PC personne! management and Industrial Relations Sultan Chand and
| S0NS .
4. Agarwal &Fauzdar, Human Resource Management-SBPD Publishing House,i
Agra ( English/Hindi)
_ __Note- Latest edition of the text books should be used. il
" This course can be opted as an elective by the students of !"m;]lDWing subjects:

Open or all

Suggested Continuous Evajuation Methods: Continuous Internal Pvalua‘non shall
[ fe hd‘-i >d on allotied Assignment and Class Tests. The marks shall be as ﬁ::llcma

[Assessment and Presentative of ‘Assignment {04 marks)
i Class Test-1 [ (Objective {gmstmns} (04 marks)
r’ “lass Test-11 (Descriptive Questions) (04 Ena;'ks)
‘lglf”.“’r_; est-111 (Chjective Questions) (%1 marks)
j Huss Test-1Y (Descriptive {Juestions) | (04 marks)




lﬂwmll performance ﬁhrﬂughuut the
Semester {includes Attendance,
Behaviour, Discipling,

|Participation in Di{ferent Activities)




