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ORDINANCE OF BVOC 1N FASHION DESIGNI D GARMENT TECHNOLOGY
DEE T, OF ADULT & CONTINUING EDUCATION
Cr. EAMMANOITAR TOHIA AVADH UNIVERSTTY, AYODHYA (U.R)

History tells ehat India is one of the pionesring countries in the ficld of wextile, with a rich hortage
of textile flber and dosign. In the lest 20 years [odia has developed by leaps and bounds in explariag
new lechnigques in Weaving Fabric struclure, Dying and Desiguing and Speeially in the handlocm
Industry Crur rich textiles have caught the tancy of all Fashion lovers thronghout the worlid This bas
brought about a loom in the garment cxpon business snd carned Fanlastic Foreign Exchanged or the
conntry. This 1= resulting in 1 big demand for Dress designer/Tashion Dresigners. In 211h Century
Computers have revolutionized the Desipu and Manufacturing Process. In order the humess che
benefit of this Technology. Industnes Wocld- wide have boen increasing their [nvestment in
Computenzad CALD Facilities. :

In the Fashion Designing course conducied by our department we give cqual imporiance 1o
Designing as well as patlern making and Clothing Construelion. Cur aim i3 not o oum out as Tailor-
But also give a scnsc of diserimination and acsthetic regarding [rom color and shape (o design. [tis
the idea, which catches the fancy of customers and sclls a garment.

After doing this comrse you have a good career your career ppliong are | Faghion Co-ordinator,
Sarnpling Co-ardinator, Cutting Assistant, Faghion Designer, Fattern Muker, Accessories Designer,
Academician , Style Consultant, Cloth and Jewellery Technologist.

1. Ellgibility: Intermediate in sny discipline from recognized Board.

2. Intake: 39 seats, (Mote: Reservation us per rule of the State Government Universaty)

3. Criteria of Admission: On the bagsis of Merit or Entrance tesl,

4. Medium of Instruction and Examination- English and Hindi.

5. Course Fee: As preseribed by the Universily,

&, Examination: Examination Fee - As prescribed by the Univeraicy.

T. Attendonce:

1. Minimum attendance Tequired o become eligible to appear in Lhe examination from each paper
chall be 75% of all class lectures. In case student iz sherl of attendance due to iliness,
participation in sports, exlra-curricular activities ete, the follmwing rules shall apply.

1. Shortage of up to 10% sholl be condoned by the HOD on the specific recommendation of the
¢lazs teacher.

T A shomage of up to 20% <an be condoned by the Viee-chancellor on the specific
recommen dation of the Head of the Departonent,

£. Process of Evalualion :

(i} Theory I'apers:

Semester examingtion shall be conducted by the University as mentioned in he academic calcadar
of the deparmment. The guestion paper will be set by the examiners appointed by the Viee-
Chimeellor based on the recomimendation of Board of Studies. The pattern of the guestion paper
will be decided by the University. The Marks of theory exumination will be 60%.

(i1} Sessinnz] Evaluntion :

"lass Tests {Descriplive and Objective Cuestion): Max, marks: 20

Assipnment Prosentation : Max, marks:10

Fanicipation in the class Bascd on allendance and Bohaviour: Mux, imarks: 14
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Project and Presentation ; Bach Semaster | he Project and Presenimion will bz of 100 Marks,.

(ili) Qualilying marks and promaotion: The minimwi passing marks shall be 30% in the syaregale
ol the marsimum marks. The minimuom pass marks shall be 4095 have to be cbtained o cach seper
{theory. sessional and practical} . O the basiz of percentage o el marks seeured in the agorepata
of all veurs of Juration by 2 candidwe, shzll be awarded a division, as detailed below:

First Division: 60% or more than

Second Division: 50% or morc bul less han G0%.

(1v) Declaration «f results and award of degree.

After completion of the evelutinn prucess, result will be declored by the Umversity Candidates
declared succcssful may get the provisiomal degree from the Registar/Viee- Chancellor of the
University after ene week of result. Criginal degree will be confereed at the time of convos ation to
be held annually ag decided by the Vice- Chancellor.

(v} Baclc-paper aml Improvement: As per University rles.

{(vi)Ex-Stodent: As per University nles.

9. Amendment: Any ordinance, fee structare and eligibilily 1s subject to amended time to ime as
may be decide by the appropriate body ul the University.

10, Others: [ssuex/Points not covered above shall be governed by the existing University Rules &
R eoulaticns.
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Dr. Rasmmanohar Lohin Avadh University, Aredhya
Syllabys Fur The Programme of B.VOC, Fashion Designige & Garment 'Vechnolgoy
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Syllabus : B, YVoc. [n Fashion Designing& Garment Technology

Year 1: IMplama (Fashion Designiog & Garment Technalogy)

Maxiniam Blid Fractical¥iva
Semester | Paper Maine of Paper Marks Thevry | Sem. | Voce
Code
FDCT Traditivnal Culture & 100 (1] 40
101 Histery of Indian
Fashion
FDGT Elements & FPrincipals 100 60 40
[ 102 of Dhealpn
FDGT Fundamental ol Textiles | 100 Gy A
103
FT Commucication Skills 100 1] e
104
FDGT Bagie Carment - -
105 Coenstruction & Patlern | 100 10€
Making = I (Project
Work & Presentation)
Total SO0
FDMGT Fazhion Studies and 100 &l 44
m Dresten Development
FDM:ET Intraduction to Retsfl 100 ] 44
m 102 Management
FDGT Textille Science 100 i 40
203
FD:T Introduction to 100 6l 40
24 Compuoter Applications
FDLGT Basic Garment T = - 100
{1 Construction
Techniques & Pattern
Meking-11 (Project
VWork & Presentatlon}
Tkl Sl
Year ¥: Advanced Diploma (Fashion Designing &Corment Techmolagy)
FOiGT Rusiness Flanning & 100 i1} 40
an Development
FDGT Fashiun Nustration 10+ i) 40
oI 202
FDGT Textile and Appare] 104} 60 40
a3 Trsting
FDGT Fashion Marketing and | 104 &l Al
304 Merchondising
| o Frge 4 of 15
fq A A~
. g o
g¥r




FDGT Aclvance Garment 1410} - 14k
05 Construction
Technigques &FPattern
Making-1 (Frajeci YWork
& Prescntation)
Total SiH)
e ——
MWaximmum Rlid Praclical™iva
Semester | Faper Mume af Paper Marks Thoory | Sem. Yoce
Code
FDGT Forefolie Development | 100 ] 40
4101 & Fashion
PFhiotography
FpGT Fashion Retail 100 6l 40
v 402 Management
FDCT Suarface Design 1L} Gl 41
403 Techniques
FDET Advanced Textile 1040 &0 40
il Studics
Fn:aT Advanced Pattern
a5 Making and Draping | 100 - 3 Wo
(Project Werk &
Preientation)
Total 204

Year 3z B, Yoo (Fosldon Designing & Garmenl Techoology)

FO:GT Fashion Forceasting (LI al 40
S0 and Treods
FDGT Dicsipn Process 1ha &k 40
v 502
FDCT Expert Management in | 800 60 40
03 Apparel Business
FDOT Cal for Fashion 104} G 4l
S04 Designing
FDGT Advance Garment
505 Caonstruetion 100 = - 10D

Techmlquees & Pattern
Makbnpe-IN (Profect
Work & Presentatinm

Total 500

FOGT Textile and Apparc] 100 &0 4

Gl Export Management

FDGT Fashlen 10 L] dir
Vi G032 Entreprenenrship

FDGT Cruplity Conteol in e 60 40

a03 Apparel Industry
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FIn:T Callection jRLLI] 11400
Al Developricnt and
Fresentrtion
FDCT Summer Internship !/
65 Graduatlon Frojeci L) 100
(Project Work &
Presentation)
Tofal S0}
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[3. ¥oc in Fashipn Dresjgning and Grarment Technelogy
First Semester

(1,8 External-60, Tnternal- 40)

C.Code : FINGT - 101 = Traditienal Culture & History of Indinn Fashion

Upit 1 = Introduction to Indien Textiles and Crafts - Overview of Indian teatiles; silk, conon,
wool, und blends, Historical significance of Tndian texpiles, Tradional weaving techniques:
handloom vs, puwer loom, Indigenous dyeng and printing methods: block printing, tie-dye, batik,
Famous textile clusters in India: Konchipuram, Bansms, Jaipur, e, Role of Indian crafis in
fashion: crbroidery, mirror work, beadwork.

Unit 2 : Evolution of Tndian Cestumes through History - Ancient Indien ¢lothing: Indus “alley
Civilization to Maunwin period, Influence of Mughal and Persian styles on Indian attire, Coloaial
impact on Indian dressing: Dritish rule, Revival of Indian textiles and fashion during the
independence movement, Postindependence era: Fusion ol iraditional and western wear,
Contemporary Indian fashion designers and their contnbutions.

Unit 3 : Regional Diversity in Indian Fashion - Cullural diversity across Indian stales and
regions, Tradiional affire and accessorics: saree, dhoti, kurta, lehenga, ete., Influence of climate,
pecgraphy, and lifesiyle on regional costumes, Ritualistic and ceremomial anire: wedding
ensembles, festival wear, Folk and tribal coswmes: significance and symbolism, Preservation and
promotion of nezional crafts and costumes.

Unit 4 - Coutemporary Trends and Innovations in Indian Fashion - Glabalization and ils impact
on Indian fushion, Evolution of the Indisn fashion indusiry: from couturs 1o préj-3-porter, Fusion of
traditional and modem elements in [ndian couture, Sustainable and cthical prctices in lndian
fachion: handloom revival, eco-friendly textiles, Digital revolution in Indian fashion: onling
platforms, social media influencers, Future prospects and challenges n preserving traditicnal [ndian
fashion heritage

Recommended Readings :

[ vl w0 S ETET B e by A AR

1. e T e e e by T

[T, “Hr o ST he ™ by Tt fRerar

IV, R T WE: W T iR freet T by AL S, AT
v o e T afen: fe o wla by 49 ger

Practieal & Activities :

Field twrips 1o rextile clusters or crafl villages. Hands-on workshops on basic weaving, dycing, or
printing techniyues, Guest loctures by histooians or fashion designors specializing in Indian history,
Repgional fishion shows franming waditional costumes from diffcrent states, Documentution wl
regional costumes througl sketches, photographs, or videos.

Foge Tad 5%
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E. Yoy jg Jashion Designang and Garmient Technplosy
Fi 15
i1 External-6l, Internal- 40}

C.Cade : FDGT - 102 ; Elemenis & Principals of Design

Unit 1: Introduction te Desipn Fundamentals - Definition and Importance of Design,
Understanding Design Elements and Prnciples, Relationship belween Fomm and  Funstion,
Histarical Overview of Desipn Evolution, Sketching exercizes tocusing on basic elemenis.

Unit 2 : Exploration of Design Elements - Line, Shape, and Form in Design, Texture and Fatiern,
Color Theory and Application, Hands-on experimentation with dufferent types of lines, shapes, and
Farms, Fabric exploration to understand texrure and pattern, Color mixing exercises and creation of
eolor paletles.

Unit 3; Understanding Design Principles - Balance, Proportivn, and Scale, Emphasis and Focal
Points, Harmony and Unity, Rhythm and Movement, Analysis of design compositions for balance
and proportion, Creating emphasis through focal poinls in design projects,

Unit 4 : Application and Integration - Applying Design Principles in Fashion Designing and
Garment Techoology, Case Studies of Successful Designs, Dezign Critique and Revision, Desipn
projects integrating leamed elements and principles, Study and crtique of renowned fashion

degigns.
Recommended Readings :

. “Design Basics” by David A. Lauer and Stephen Fentak - Publisher: Cengage Learning

Il "Elements of Design: Rowena Heed Kestellow and the Structure of Yisusl Relationships" by
Gail Greet Hannah - Publisher: Princeton Architectural Press

M. "Universal Principles of Design” by William Lidwell, Kritina Helden, and Jill Butler -
Publisher: Reckport Publishers

TV, “Interaction of Color" by Josef Albers - Publisher: Yale University Press

V, "Design Elements: A Graphic Style Manual” by Timathy Samara - Publisher: Rotkpont
Publishers

V1. “Principles of Forin and Desipn™ by Wugius Wong - Fublisher: John Wiley & Sons

VII."The Mon-Designer's Design Book" by Robin Williams - Publisher: Peachp it Press

WL Decigning Desipn™ by Kenya Tara - Publisher: Lars Miller Publishers

Mupe B ol 15



B. VWic in Fashinn I'._I'Es.i ning and Garment Techi vy
First Sernesler

(M. M: External-o0, Tniernal- 40)

O e FDGT - 1403 : Fundamental of Textiles

Lipit 1: Introduction te Textile Kibers - Definition and Claszification of Texiile Fiboers, MNatural
Fibers: Cotton, Wool, Silk, and Linen, Man-made Fibers: Polyester, Nylon, Acrylic, and Rayon,
Propurties and Characteristics of Fibers

Unit 2: Yarn Formation and Structure = Yarn Formalion: Spinning and Twisting, Types of Yams:
Single, Ply, and Blended, Yarn Structure and Properties

Unit 3: Fabric Constroction and Propertes - Weaving, Kaitting, amd Nonwoven Fabrication
Techmigques, Types of Fabrivs: Woven, Kailted, and Monwoven, Fabric Propertics: Density, Weight,
Texture, and Hand

Unit 4: Textile Dyeing and Printing - Principles of Textile Dyeing, Dyeing Methods: Direet,
Digperze, Reactive, and Pigment, Textile Printing Techniques: Sereen Printing, Blaock Printing, amd
Dhigital Prinling

Recommended Readings :

[ "Textiles: Basics” by Sam ). Kadolph and Anng L. Langford - Publisher: Fairchild Books

IL "Textile Science” by William H. Lawrence - Publisher: Pearson

I "Textiles: Fiber to Fabric” by Bemard P Corbman - Publisher: MeGraw-Hill Education

I, "Textiles: Concepts and Principles™ by Virginia Hencken Elsasser - Publisher: Fasrchild Books

W, “lextles: Fiber to Fabric® by Grege C©. VanderKoul and Sandma K. Juhnson - Publisher
Goodheart-Willcox Publisher

VI "Textile Design: Principles, Advances, and Applhcations” by Yasir Nawab - Publisher: CRC
Press

V11 "Textiles: Bacics (Fashion Serics)” by Sandra Nicsscn - Publisher: Bloomsbury Academic

VIT1."Textile Tesling and Analysis" by Karla ], Magruder - Tublisher: Fairchild Books

Pructical & Activifies :

Fiber identification exervises, Hands-un explomation of different fiber types, Comparative analysis
of natural and man-made fibcrs, Hands-on weaving and knitting projects, Fabrc swalch amlysis
and <lassification, Fabric testing for properties such as tensile strength and abrsion resistance,
Fabric dyeing experiments with different dye types, Introduction 1o textile printing cquipment and
processes, Desipn and execubion of lextile prinling projects

£ e
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sirning andl E_‘;m'nlent'_.l'uuhnn'lngv
Fi : fer
(WEM: External-60, Internal- 400

C.Code £ FDGT - 104 : Com munication Skills

Lnit 1; Foundations of Cemmuaicatlen - Tncroduction o Comununication Process, Types of
Commupication: Verbal, Mon-verbal, Written, and Visual, Damiers to Effective Communication,
Active Listening and Feedback Techmques

Unit 2: Verbal Communication Skills - Speaking with Clanily and Coofidence, Prescntation
Skills Structare, Content, and Delivery, Public Spcaking Techmiques, Inlerview Skills and
Technigues

Unit 2; Written Communication Skills - Business Correspondence: Emails, Letters, and Memaos,
Report Woiting: Structure, Content, and Formatting, Professional Writing Skills: Grammar,
Punctuation, and Style

Unit 4: Visual Cemmunication Skills - Visual Merchandising Pringiples, Graphic Design Basics:
Layout, Typography, snd Color Theory, Digital Presenation Teols und Software, Portfolio
Development Techniques

Recommended Readings

[, "Communication Skills for Dummies™ by Elizobeth Kuhnke - Publisher: For Dummies

1. "The Art of Communicating' by Thich Nhat Hanh - Publisher: HarperOne

UL “How to Win Friends and Influence Feople” by Dale Carnegie - Publisher: Simon & Schuster

IV, "Talk Like TED: The % Public-Speaking Secrcts of the World's Top Minds" by Curmine Gallo -
Publisher: St Martin's Gritfin

V. "Crucial Conversations: Tools for Talking When Stakes Are High" by Kerry Patterson,
Joseph Grenny, Ron McMillan, and Al Switzler - Publisher: MeGraw-Hill Education

V1 "The Omly Grammar Book You'll Ever Need: A One-Stop Source for Every Witing
Assignment” by Susan Thurman - Publisher: Adams Media

VIL"The Visual Display of Quantitative Information” by Edward R. Tutie - Publisher: Graphies
Prass

VI "Writing That Works: How to Communicate Effectively In Business” by Kenneth Roman and
Joel Raphaclson - Publisher: HarperBusiness

Practival & Activitles :

Group discussions on the imporlance of effective communication m the fashion industry,
Prosentation practice sessions with peer Fedback, Mock interview cxercises with feedback from
instructors, Report writing prajects on fashion industry topics, Yisual merchandising design
projects, Ciraphic design woikshops focusing on layoul and typography, Haonds-on praclics wilh
digitzl prescatation seflware for portiolio creation

- ,- Fupe [bof 35
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inzmctors, Report wniing projects on fashion indusory topics, Wiswal merchandising design
prajects, Graphic design workshops focusing on layout and typography, [lands-on practice with
digital presentation sofiware for portivlio creaticn.

E. ¥uc in igni L Iy
First Se t
6N External-50, Internal- 509

C.Code : FDEET - 105 : Basic Garment Construction & Pattern Making - | {(Project Work &
Presentation}

Practical & Activities ;

1. Seams

II. Basic Bodice
ITL. Sleeves

IV, Collars

W Cuffs

V1. Plackels, ete,

Fargir 11 of 35



(M. 3: External-60, Intecnal- 40}

C.Code : FDGT - 201 ! Fashion Studies and Design Development

Unif 1: Introduction to Fashion Indusiry - Definition and Scope of Fashion, Histerice! Evelution
of Fashion, Fashivn Cycle and Trend Forecasung, Fashion Industry Structure and Roles

Unit 2: Fashion Design Process - Conceptualization and Inspiration in Fashion Design, Desipn
Development: Sketching and Rendering, Fabric Selection and Manipulation. Garment Construction
Tachnigues

Unit 3: Design Development - Role of a designer in the following, Design development and
sourcing of fabrics, Development of a sample garment and line, Specilication sheet and cost sheet,
Fashicn forecasting, sources of fashion forecasting information.

Unit 4 : Terms and Concepts Related to Fashion - Fashion, Fad, classic, Trend, Haute-coulore,
Pié-a-Porer. KnockoffAccessories, toile, atelicr, boutigue, bespoke, Inspiration and sources of
fashion- printed sources, histonc/traditional costumes, media, tmvel, fabrics, and awareness,
Fashion eycle : Consumer identification with fashion life cyele- fashion leaders! followers!
innovators'motivatorsVictims, Theories of Fashion adoption- trickle down, trickle up, Inckle across
Factors favouring and regarding fashion, Fashion categories- Women's: style, size, price., Major
fashion centers of the world and their leading designers- Paris, Milan, Tokyo, Mew York, and
Londar, [ndia

Rewmmended Readings :

1. Fashion: A Philosophy" by Lars Svendsen - Publisher: Reaktion Baoks

II. "The Fashion System” by Roland Barthes - Publisher: University of California Press

111, “Fushivn Thuot 2 An Introduction” by Malcolm Bamerd - Publisher: Routledge

1V, "The End of Fashion: How Marketing Changed the Clathing Business Forever' by Ten Agins -
Publisher: William Mormow Paperbacks

V. "Fashion: The Whale Story” by Mamie Fogg - Publisher: Thames & Hudson

WI. "The Fashion Design Reference & Specification Book: Everything Fashion Designers Need to
Know Every Day" by Jay Calderin - Publisher: Rockport Publishers

VI1."The Business of Fashion: Designing, Manufacturing, and Marketing” by Leslie Davis Boms
and Kathy K. Mullet - Publisher: Fairchild Books

VI "Sustainable Fashion: What's Next? A Conversation About Issues, Practices and Posgibilities"
by Janet Hethom and Connie Ulasewicz - Publisher: Fairchild Books

Proctical & Activitles :

Geometric Croqui, Muscle figure development of geometric croqui, Different silhousttes: necklines,
slecves, tops and collars, skirls, trousers. Concepts of color: Matching according to differcnt
colours, prints, fextures vsing various color mediums, Full rendering of dress on erogui along with
swatches, Preparation of a porifolio of any 3 themes with one sketch cach.

Fupe 1 Xof 35



B. Voc [n_Fashign Desivning and Garment Technelogy
Seeond Sernester

(3101 External-60, Tnternal- 40)

C.Code : FOGT - 202 ¢ Tntroduction to Ketail Managem ent

Unit 13 Overview of Retail Industry - [ntroduction to Reail Management, Types of Retailers:
Brick-and-Mortar, E-commerce, Omni-channel, Retail Formats aud Business Models, Retail Trends
and Challenges

Unil 2: Retail Operations and Merchandising - Slore Lavour and Visual Merchandising,
Inventory Management and Supply Chain, Pricing Strategies and Fromotions, Froduct Assortment
Planning

Unit 3: Customer Relationship Management - Understanding Consumer Behavior, Custorner
Segmentation and Targeling, Customer Service Strutegies, Loyalty Programs and CRM
Technologies

Unit 4: Technology in Retail Management - Role of Technology in Retail, Point-of-3ale Systoims
and E-commerce Platforms, Dats Analytics and Business latellipence, Future Trends in Retail
Technology

Retommended Readings :

I Fashion Retailing: A Multi-Channel Approach” by Ellen Diamond and Mana K. Nelson -
Publisher: Fairchild Books

1. "Fashion Retailing: From Managing to Merchandising™ by Dimitri Koumbis - Publisher:
Blsomshury Academic

1M1, "The Dynamics of Fashion” by Elaine Stone - Publisher: Fairchild Books

IV, "Retail Buying: From Basics to Fashion" by Richard Clodfelter - Publisher: Fairchild Books

V. "Fashion Buying and Merchandising: From Mass-Market to Luxury Retil® by Dimiwi
K.oumnbis - Publisher: Bloomsbury Visual Aris

V1. "Retail Management: A Sirategic Approach” by Barry Berman and Joel R. Evans - Publisher:
Pearson

VIL"Fashion Branding and Communication: Core Strategies of Eurcpean Luxury Brands" by
Byoungho Jin - Publisher: Palgrave Macmillan

VTI1."Fashion Markering Communications” by Caynor Lea-Greenwood - Publisher Wiley-
Blackwell

Practical & Activitics ;
Case studies on successful retuil businesses, Analysis of differend retail formats and thewr target

markets, Store layout design projects, Inventory management simulations, Pricing and prumoticn
strategy development exercises.

Fape 11 af 35



B. ¥Voc in Fashion Desipning and Garmenl Techpolpoy
Becond Semester

(MLM: External-60, Inernal- 4i0)

C.Code : FDGT - 203 : Textile Svience
Unit-I; Water - Bole of waler in cleomng, Hardness of Water

Unil-1I: Materials and Practices in care - Compesition and Functions of Detergents, Stiffening
Agents and bleaching agents, Special Fiber and fbrie stroctures, Dry cleaning

Unit-1lI: Cleaning Equipment - Industrial cleaning and finishing machines, Laundromats drying
and Ironing cquipment, Felting shrinkage

Dnit-1¥: Conservation of Textiles in Museums - Currenl practices, cthic and marerial used
conservation, Factors affecting texule stability, Handiing, Cleaning, Display and Storape,
Resmration and stabilization of textiles

Hecuommended Readings :

L Agereal, OF, 1977, Care and Presenration OF Museum Projects-I1, NEL
Il. Finch K. and Patatm G, T985, The Cace and Preservation of Textiles

[ Landi, 5, 1991, Textile Conservatne's Manmal, Routleide

Practical & Activities :

Stain Removal of fabrics, Color fastness of dyed cotton fabocs, Impaet of softening agents on
cotton, fmpact of wash ability on shrinkage, Handling of gilk and wool

/7"'.:‘,#" ;
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B. Vo in Fashipn Desiening and Garment Techaology
Second Semgstor

(31.0: External-6i, Internal- 40)

C.Code : FDMGT = 204 : Introduction té Computer Applications

Unit - 1 = lotreduction - Brief overview of compete components= ROM, RAM  input device,
outpul devices, platforms, sccurities, operating system, Introduction to word processing pachage
{like M5 office), toolbar, ercating a new document, fonnalting text, inserting tables piciures, page
numibers and datedtime, spelling and grummar cheeking, taking priot outs.

Unit - 2 : Spread Sheets - lutroduction o spread sheets, Microsoft Excel, erealing formulze basic
operations borders and shading, inserting charts, taking printouls,

Unit - 3 ; Multl-media presentations - Introduction to mulomedia presentatjon {like M5 Power
Puint), creation & presentation, spening an cxisting presentation, creating a blaok presentation
different power point views slidc manipulation, slide animation, slide transitions, view shde show,
navigating while in slideshow, hyper linking to other applicalion, scanning in different fonmats,
sciting of uplions, resolution setting manugement of file size, integrating partial seans of lirge
documents. Pack up a presentation for use on anather computer, taking print outs.

Unit - 4 2 Designing on Paint, Designing on coml draw and creating molifs.

Recommended Readings :

1. Adobe creative Team, Adobe Phatoshop C8 (Class Workbook)

1. Droblas, Adele Greenberg Fundament Photashep: A Complete introduction.

1. Sagman, Microsoft Oflice for Windows, Indian Addisen Wasley 1999,

V. Woody Leon Hard, Microsoft OfTiee 2000, Frentice 1Tall of India, Mew Delhi.

V. Adobe Creative Team 2003

Practical & Activities :

Hands-gn practice wilh basic computer operations, File management cxerises, Introduction 1o
word processing and spreadsheet software for documentation and data management, Overview of

Graphic Design Software: Adobe Photoshep, Hlustrater, and CorclDRAW, Basic Tools and
Technigues for Image Editing and Vector Graphics

A
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B Ve in Fashion Designing aod Carment lechnologs
Second Sgmesier

(M M: Excernal-50, Internal=- 50)

C.Code : FDGT - 205 : Basic Garment Construction Technlques &Tatlern Making-11
(Project Work & Prescntation}

Practical & Activities :

1. Basics of Womenswear.

Page 16 ol 1%



BE. Ve in Fashion Designlig and Garment Techeolopy
Third Semester

(MLAL: Excernal-Ol, Indernal- 44)

C.Code : FDGT - 301 : Business Planning & Development

Unit = 1 ¢ Product - definition, types; pradduct line, pradust i, new pooduct development;
estimating markel and sales potential, sales fonecasting,

Unit - 2 : Brand - Delintion, evolution, impartanee; product vs brand; terminclogies used in
beanding; branding- meaning, creation, challenges; brand degign- cnderstanding  consumes,
competition, components, brand  identty- brand ouming, logoes, chareclers, slogans, wols L
maintain identty, dlustrations from apparc] industry.

Unit - 3 : Brand Building - brand insistence model; advertising- definition, objectives, modes,
ecenomic and ethics; nontraditional marketing approach.

Unit - 4 : Branding strategies - brand extension, brand revitalisation, brand repositioning, rand
recall, brand elimination, brand imitation, Brand equity measurenent systems; legal issucs in brand
management; global branding.

Recommended Readings :
I. Brand Van Auken, "Branding”, Jaico Publishing House, Mumbai, Indi, 2010
il. Mahim Sagar, Deepali Singh, Agmwal DP, Achintya Gupta, "Brand Managemenl”, Ane Books

Indig P~t., Ltd., Trudia, 2(H¥
IlL. Harsh V. Verma, " Drand Management", Excel Books, New Delhi |, India, 2004
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B. Ve in Fashion DPesivning and Gagpent Technglowy
Third Semester
(MM External-60, Internal- 40)

C.Code : FDGT - 302 : Fashion [llustratian

Unit 1: Introduction te Fashion Dlustration - Cverview of Fashion 1lustration and Irs Impoitancs
in Design, Histerical Evolution of Fashion [l ssiration, Types of Foshion Hlustration: Croguis, Flat,
and Techuical Drrwings, Understanding Mroportions and Anatemy in Fashion Figures

Unit I: Sketching Techniques and Rendering - Basic Skeiching “lechniques: Line, Shape, and
Form, Rendering Techniques: Shading, Testures, and Fabric Draping, Intreduction to Colar Theory
and Application, Creating Mood Boards and [nspiration Collages

Unit 3: Fashion Figure Variations and Poses - Exploring Different Fashion Figure Types: Male,
Femule, and Clildren, Understanding Body Proportions and Silhoucttes, Experimenting with
Dynamic Poses and Gestures, Incorporating Movement and Flow into [lustrations

Unit 4: Advanced Illustration Techniques - Mixed Media Techniques: Collage, Watercolor, and
Digiral Ilhistration, Illustrating Fashion Deluils: Fabrics, Accessurics, and Embellishments, Crealing
Fashion Hlustration Portfolies, Presentution and Critigue of Student Work

Recommended Keadings @

L. Fashion Illustration: Inspiration and Technique™ by Anna Kiper - Publisher: David & Charles

Il "Hlustrating Fashion: Coneept to Creation” by Steven Stipelman - Publisher: Fairchild Books

LLL. "Fashion lllustration: Techniques and Inspiration” by Maite Lafuente - Publisher: Promopress

IV. “Fashion Illustration Art; How te Draw Fun & Fabulous Figures, Trends and Styles" by Jennifer
Likya - Publisher: Waller Foster Publishing

V. "Mew Fashion Figure Templates: Over 250 Templates" by Patrick John Treland - Publisher
Laurence King Publishing

V1. "Advanced Fashion Drowing: Lifestyle Tustration” by Bil Dénovan - Publisher; Fairchild
Baoks

VI1."Fashion Sketchbook™ by Bina Abling - Publisher: Fairchild Books

V1L "Fashion Tllustration: The Ast of Fashion" by Natalia Smimova - Publisher: Schiffcr Publishing

Praectical & Aclivifies

Sketching excreises focusing on gesture drawing and gquick sketches, Hendering practice with
variaus shading and testuring techniques, Caolor mixing exercises and creation of color paletes,
Mood beard ereation based on fashiun trends or design theme, Figure drawing scssions focusing on
different budy types and proportions, Pose studies ond gesture drawing cxercises, Creating
Hustrations depicting various fashion poses and movements, Experimentation with mixed media
iHustration  techniques, Illustration projects focusing on capturing fabric texteres apd
eimbellishments, Compilation and presentation of a fashion 1l asteation portiolio.

o Payce 15 of 35



Yuc in Fashion

{¥LM: External-a0, Internal- 40

C.Code : FDGT - 303 : Textile and Apparcl Testing

Uit 1: Introduclion to Textils Testing - [mportance of Textile Testing in Cruality Assurance,
Types of Textile Testing: Physical, Chemical, and Performance, Standards and Regulations in
Textile Testing, Selection and Preparation of Test Symples

Unit 2: Physical Tesring of Teatiles - Fiber and Yam Tesling: Smength, Elongation, and Abrasion
Resistance, Fabric Testing: Thickness, Weight, and Thread Count, Dimensional Stability and
Shrinkege Testing

Unit 3: Chemical Testing of Textiles - Color Fastnesy Testing 1o Washing, Light, and Rubbing,
Flammability Testing: Ignition and Flame Spread

Unit 4: Performance Testing of Apparel - Comfort Testing: Moisture Management and
Breathability, Wear Testing: Abrasion Resistance and Pilling, Functional Testing for Specialized
Apparel: Waterproofing, UV Protection, and Thermal Insulation

Recommended Readings :

L Textile Testing and Analysis” by Billie J. Callier - Publisher CRC Press

II. "Textile Testing" by €. Vigneswaran - Publisher: Woodhead Publishing

HI. "Handbook of Textile Testing and Chuality Control™ by B, Purushethama - Publisher: YWoodheid
Publishing

IV, TTextile Testing and Qualicy Control* by Qudsia Gani - Publizher Sprnger

V. "Physical Testing of Textiles™ by B.P. Saville - Publisher: Elsevier Science

V1. "Chemical Testing of Textiles™ by Qudsia Gani - Publisher Springer

VIL"Apparel Quality: A Guide to Evaluating Sewn Products” by Jamace Bubonia - Publisher
Bloomsbury Acadermic

VTIT."Textile Testing and Quality Management” by William B. Smith - Publisher Prentice Hall

Practical & Activities :
Chverview of fextile testing standards 4ol regolations, Hands-on practice with sample prepamation
techniques, Introduction to testing equipment and provedures, Tensile strength testing of fibers and

yamns, Fabric thickness and werght measurements, Shrinkage testing wsing washing and irying
proceduyres

s
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B, Wou jp Fashign Designing and Garment Technolopy

Third Semester

(ML External-60b, Tiateroal- 40}

C.Code : FDGT - 304 : Fashion Marketing and Merchandising

Unit 1: Iniroduction to Fashion Marketing - Overview of Fashion Marketing: Concepts and
Delimtins, Understanding Consurrer Behavior in Fashion, Markel Segmentstion snd Targeting,
Fashion Branding and Positioning

Unit 2: Fashion Retail Strategivs - Types of Retailers: Brick-and-Mortar, E-commerce, and Omni-
channel, Reail Merchandising and Visual Display, Pricing Swategies and Promotions, Customer
Service und Relationship Management

Unit 3: Digital Marketing in Fashion - Overview of Digital Marketing Channels: Social Media,
Email, and Influencer Marketing, E-commerce Strategies: Website Design, SEO, and Conversion
Optimization, Content Creation and Storytelling for Fashion Brands, Analytics and Meincs for
Meisuring Dhgital Marketing Performance

Unit 4: Fashion Frometien and Rrand Mansgement - Advertising and Public Relations in
Fazhion, Fashion Show Production and Ewvenl Managerment, Celebrty Endorsements and
Collaboraons, Crisis Management and Reputation Building

Recommended Headings :

1. Fashion Marketing Communications" by Gaynor Lea-Greenwoodc - Publisher: Wiley-
Blackwell

Il "Fashien Marketing: Conternporary lesues® by Tony Hines and Margaret Bruce - Publisher:
Routledpze

TII. "Fashion Marketing” by Mike Easey - Publisher: Wiley-Blackwell

[V, "Fashion Merchandizsing: Principles and Practice™ by Mancy J. Rabolt and Frances Harder -
Fublisher: Fairchild Books

% "Fashion Branding and Consumer Behaviors: Sciemtific Models® by Tsan-Ming Choi -
Fubilisher: Springer

W1 "Fashion Branding: Strategy, Communication, and Fromation® by Tessa M, Carroll - Publisher;
Blovmsbury Academic

VIL."The Fundamentals of Fashion Marketing® by Tony llines and Margaret Bruce - Publisher:
Routledge

WIIL."Fashion Buying a2nd Merchandising: From Mass-Market tv Luxury Retil” by Dimitn
Eoumbis - Publisher: Bloomsbury Wisual Aris

Practical & Activities :

Case studies on successful fashion brands and their marketing strategies, Website design projects
for fushion brands, Analysis of digital marketing campaigns and performance metries, Store
visitetions to analyze refail merchandising fechniques, Group projects  doveloping retail
merchandising plans for fashion brands, Flanning und exceuting fushion show events.

Fupr 20al 35
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Third :

(M. External-50, Interoal- S0)

C.Code : FDGT - 305 : Advance Garment Construction Techniques & Pattern Making-1
(Pruject Work & Fresentation)

Practical & Activilies :

1. ‘Tops
1I. Dwesscs
111, Skikis

IV, Sharts
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B, Yo in Fashion Pesjgning and Carment Techpology

Fourth Spenester
(WL External-60, Volarnal- 40)

C.Code : FDGT - 401 ; Partiolio Development & Fashion Photography

Unit 1: Intreduction to Portfolic Development - Imperance of a Professivnal Pertfolio in the
Fashion Industry, Types of Portfolios: Pam, Digital, and Onlne, Partfolio Components: Design
Prajects, Sketches, Mood Boards, and Photographs, Personal Branding und Tresentation Techniques

Unit 2: Fashion Styling and Concept Development - Understanding Fashion Styling and Trends,
Concept Develapment und Storyboarding, Selection of Themes, Frops, and Locations,
Collaboration with Makeup Artists, Hairstylists, and Models

Unit 3: Fashion Photography Technlques - Basics of Photagraphy: Camers Scttings, Exposure,
and Composition, Lighung Techmiques: Natural Light, Studie Lighting, and Flash, Posing and
Directing Models, Editing and Pogt-Processing in Adobe Lightroom and Mhatoshop

Unit 4: Portfolio Building and Presentation - Selecting and Editing Photugeaphs for Portfolio
Inclusion, Porifolio Layout end Design, Online Portfolio Platforms: Websites and Social Media,
Presentation Techniques for Interviews and Job Applications

Recommended Readings

1 Portfolio Presentation for Pashion Designers” by Linda Tain - Publisher: Fairchild Books

il. "Portfolic Design for Fashion Swdemts® by Steven Faerm - Publisher: Laurence King
Fublishing

111, "The Photographer’s Guide to Posing: Techniques o Flatter Everyone” by Lindsay Adler -
Publisher: Rocky Mook

[y, "Fashion Photography: The Story in 180 Pictures" by Eugénie Shinkle - Publisher: Thames &
Hudson

V. "Fashion Photography Course: Principles, Practice, and Technigues: An Essential (iuide™ by
Eliot Siegel - Publisher: Thames & Hudson

VI "The Photographer's Guide to Marketing and Self-Promation” by Mana Fiscopo - Publisher:
Allworth Prcss

VI *Fashion Photegraphy 101: A Complets Course for the Mew Fashion Photogrophers" by Lara
Jade - Publisher: Peachpit Press

VILL"Portfolio Presentation Techniques: Proven Stratepies for Fashion and Texlile Designers” by
Paul M. 1. K. Jarvis - Publisher: Fairchild Books

Practienl & Activities !
Analysis of professional Fashion portfelios from industry professionals, Hands-on cxErCISes In
orgunizing and presenting Jesign projects and skeches, Intreduction to personal branding and

portfolio layoul desipn, Diesigning and crcating print und digital portfolio layouts, Hands-on
practice with camera settings and cxposure control.
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B. Ve in Fashion Designing and Gaenvenl Tochnolopy
Fourth Semeyster

(LN External-60, Tnternnl- 407

CACode : FDETT - 402 : Washien Retail Manzgement

Unit = 1 : Iotroduction and meaning of Retaillng - Functions of Reta], Besail industey in Tndia,
Ao everview of the lndian rotail industry, definicion, functions & meaning of rctail, History i
development of Fashion Retail , Fashion Retail in India & abroad, Exclusivity of Fashion Retailing,

Unit - 2 : Retail Mix - Components of retal mux, bew is it dilferent from Marketing Mix, Rewil as
a channel member, impomanece of retail mix far Fashion Remil industry

Unit 3 : Retall Formats - Types of retail formals, Formats based on Ownership, Price &
Merchandise, Retail Formats rmest suitable fur Fashien products, Factoos to be kept in mind
while selecting 8 rewmi] format for fashion products, Use of fashion products by various cotail
forrmats for attracting custamers,

Unit - 4 : Career opportunities in Fashion Retaillng - Varicus career oplions in Fashion
Betailing, The qualities required for each of these career options.

Recommended Readings :

I, Ferine, J., Fenine, 5. and Moore, C. (2003), Principles of Retailing, Butterwarth-Heinamann

Il. Granger Michael M. (2007}, caresr Fashion: The Industry and its Careers, Fairchild Publications

111. Yogt Peter (2007), Career Opportunitics in the Fashion Indusiny, Checkmark Books

1Y, Bverson Annemarie (20000, In Fashion: From Runway o Betil, Everything You Need to Know
to Break into the Fashion Industoy, Clarksen Potter

V. Berman Barry; Evans Joc] R.., Retail Management- a strategic approach

V1 Levy Michael, Weitz Barton A, Retailing Management
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B. Vou jj Fashion Desipning and Garment Technolgay
Fourpih Semester

(VN External-G, Internal- 4i)

C.Code : FDCT - 403 : Surfuce Desian Techniques

Unit 1: Intreduction to Surface Desiyn - Overview of Surface Uresign Techoiques in Fazhion,
Histgrical Evolutien of Surface Design, Impodance of Surface Desipn in Garment Decorttion,
Iniroduction to Printing, Dyeing, sand Embellishment Techniques

Unit 2: Printing Techniques - Sceeen Primting: Basic Principles and Process, Rlgek P'rinring:
{Carving and Printing Techniques, Dipital Printing: Technology and Applications, Heal Transfer
Printing and Sublimation Printing

Unit 3: Dyeing and Colouring Techniques - Tie and Dye Techniques: Shibori, Bandhani, and
Batik, Diip Diyeing and Ombre Effects, Fabric Painting: Brush Techniques and Stencilling, Acid
Dryeing, Natural Dyeing, snd Pigment Dycing

Unit 4: Embellishment and Surface Manipulation - Embroidery Techniques: Hond Embroidery
and Machine Embroidery, Appliqué, Beading, and Sequin Embellishrnent, Fabric Manipulation:
Pleating, Ruching, and Smocking, Mixed Meuis Techniques: Collage, Layering, an Texmre

Recommended Readings

I Textile Surfbce Manipulation: Silk snd Felt Techniques” by Arlemc Fisch - Publisher Lark
Boaks

II. "Tentile Surface Decoration: Silk and Yelvet” by Margo Singer - Publisher: Batsford Ltd

M. "The Cumplete Guide to Designing and Printing Fabric" by Laurie Wisbron - Publigher:
Stewart, Taberi & Chang

IV. "Hand Printing from Nature: Create Unigue Prints for Fabric, Paper, and Other Surtaces Using
Natyral and Found Maverials" by Laura Donnelly Bethmann - Publisher: Quarry Dooks

¥, "Textile Designs: Twoe Hundred Years of FEuropean and Amerivan Patterns Orgenized by Motif,
Style, Color, Layout, and Period” by Susan Meller and Joost Elffers - Publisher: Thrmes &
Hudson

VI "Embroidery; A Step-by-Step Guide to More than 200 Stitches” by Lueinda Ganderton -
Publisher: DiC

VIL"Dyeing and Sercen-Printing on Texiles” by Joanny Kinnersly-Tuylor - Publisher: A&C Black
Visual Aats

Practical & Activities :

Streen prinling workshops demensteating stencil ereation and printing process, Block printing
Bxercises using fraditional and contemporary hlock designg, Tic and dye, Ombre effect projects
uging different dyeing metheds, Fabric puinling exercises focusing on brush teghnigues and
stencilling, Embraidery workshops exploring vanows stitches and embellishment techniques,
Appliqué and bewling projects lcorporuting dillerent mgserals and cmbellishments, Fabric
manipulution experiments to cregte texture snd dimension,
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B.vor in Fashion Designing and Gurment Technplosy
Fourth Semester
(MM External-of), [nternal- 40)

C.Code : FINGT - 404 : Advaneed Textile Studies

Unit | : Intreduction to Knit Fabric - Definition of Kniting, classification of knitting: warp am
wett koittiag, | Comparison of knit and woven fabrics, Comparison between warp and weit knin, |
Bait terrninalugy; wales, courses, necdle, sticch length, pauge, stilch density, The main parts of
knitting maching,

Unit 2 : Knit strueture and its praperties - Description of basic stitches: Knir, Tuck, (loat,
Structure, properties and end uses of weft kit structures: Plain, Rib, Interlock and purl, Siructure,
propertics and cnd wses of baste warp knit steuclure

Unit 3 ¢ Other fabrication method - Introduction, classification aad properties of various Non
woven fabrics, Other fabric stroctore: Brpided Gbrics, lece fabrics, for, suede Fabrics. bonded
fabrics, laminated fabrics, quilied.

Unit 4 : Fabrie Faults - Appearance and description of various fabric fults.

Recommended Readings :

[ Ajgoankar, Dr. B. (1982) Enitting Technology, Mumbai, Universal Publishing Corp.

I Aswani, K, T. (1978) Weaving Mechanisms, Abmedabad, Mahajan Book Distribulors,

IIT. Bracken bury Terry (2005) Knitting Clothing Technology, Blackwell Seience Publishers

I¥. Spencer, David J, {2005) Knitting Technology: A Comprehensive Handbook an Prastical Guide,
4th ed. Woodhcad, Cambndge

V. Kadolph & Langford, Textile
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B, ¥ut in Fashion Degjlening and Gurment Technolopy
Eﬂi;[ il Eg.!;ge.ttér
(MLM: External-50, Internal- 5U)

C.Code : FDGT - 405 : Advanced Pattern Making and Draping (Project Work &
Presentation)

Fractical & Activitles :

1. Gown
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(MM Exteroal-60, Internal- 40

C.Code : FDGT - 501 ; Fashion Forecasting and Trends

Unit 1= Introduction tu Fashion Farecasting - Overview of Fashion Forccasting: Definition and
Importance, Historical Cvalution of Fashion Trends, Role of Fashion Forecasting in the Fashion
Industry, Trend Analysis Techniques: Historical, Quantitative, and Qualitative

Unit 2: Consumer Behavior Analysis - Understanding Consumer Psychology and Behavior in
Fashion, Market Segmentution and Targeting, Consumer Research Methods: Surveys, Focus
Groups, and Observational Studies, Interpretation of Consumer Data and Trend [dentification

Unit 3: Trend Foreensting Technigques - Trend Spotting and Trend Trickiog, Trend Trediction
Maodels: Trend Doards, Trend Reports, and Trend Maps, Forccasting Tools snd Resvurces: Trend
Forccasting Agencies, Trend Books, and Online Platforms, Trend Analysis for Different Market
Segrents: High Fashion, Streetwear, and Mass Market

Unil 4: Application of Trends in Fashion Design - Incorporating Trends into Design Concepls and
Collections, Adapting Trends 10 Suit Brand Identity and Target Market, Trend Translation and
Intarpretation: Color, Silhouctie, Fabric, and Demiling, Forecasting Future Trends and [nnovations
in Fashion

Recommended Readings -

[. "Fashion Forecasting'' by Evelyn L. Brannon - Publisher: Fairchild Books

[l. "The Fashion Forecasters: A Hidden History of Color and Trend Prediction™ by Regina Lec
Blaszezyk - Pulilisher: Bloomsbury Academic

IL[. "Fashion Trends: Analysis and Forecasting™ by Bundeok Kim - Publisher: Fairchild Books

I'V. "The Trend Forceasters Hundbook" by Martin Raymond - Publisher: Laurence King Publishing

V. "Fashion Trends: Analysis and Forecosting (Understanding Fashion)” by LHundeok Kim -
Publisher: Berg Publishers

V1. "Fashion Futures" by Bradley Cuinn - Fublisher: Merrell Fublishers

VII."Fashion Trends: Analyziz and Forceasting" by Kate Heintz Watson - Fublisher: Bloomsbury
Acadcmic

VI "The End of Fashion: [ow Marketing Changed the Clathing Dusiness Forever'' by Teri Agins -
Publisher: HarperBusiness

Peneteal & Aetivities =

Case studies on the rolec of fashion foreasling in fashion busingss strategics, Design projocts
intesratiog trend forecasts into garment collections, Presentation of tend-inspired design concepts
and mood boards, Cuonducting consumer surveys and focus group discussions on fashion
preferences, Presenbotion of tindings and trend forccasts hased on consumer behavior analysis,
Teened spotting cxercizes through observation of stmeet style, social media, and pop cultuee, Creation
of trend boards and mood boards based on trend rescorch Andings
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(1.0 External-6d, Internal- 40)

C.Code : FDET - 502 @ Desiyn Process

Linie 1: Introduetion to Desian Froeess - Undeistanding the Desiyn Process in Fashion, Histarcal
Lvolution of Design Methods, lmportance of Rescacch in Design, Clements of Desipn: Color,
shape, Line, Texture, and Form

Unit 2: Research and Inspiration - Conduciny Design Research: Market Apalysis, Trend
Forerasting, and Consumer Behavier, Sources of Inspiration: Mature, Art, Culture, and Technalogy,
mood Board Creation and Visualization Techniques, Developing a4 Design Briet and Concept
Statement

Unit 3: Ideation and Concept Development - Brainsterming Technigues: Mind Mapping,
Sketching, and Protoryping, Exploning Design Concepts: Silhouvelle, Detailing, and Fabrication,
Dresipn Development Process: Berative Desipn, Feedbuck, and Reviston, Experimentation with
Materials and Techniques

Unic 4: Design Presentaton and Documenfution - Presentution ‘lechnigues: Sketching,
Rendering, and CAL, Crealing Technical Urawings and Specitication Sheets, Visuol
Communication in Design: Layout, Typography, and Graphic Design, Portfolio Development and
I"esentation Skills

Ercommended REeadings ¢

1. "The Fashion Desipner's Textile Directory: A Guide to Fabries' Propertics, Characteristics, and
Garment-Design Porential" by Gail Baugh - Publisher: Bamron's Educational Series

II. "Fashion Design: ['rocess, Innovation, and Practice™ by Kathryn McKelvey and Janing
Munslow - Publisher: Wiley-Blackwell

111. "Portfolio Presemiation for Fashion Designers™ by Linda Tain - Publisher: Fairchild Books

1V, "Fashign Design Course: Principles, Practice, and Techniques: The Practical Guida for Aspiring
Tashion Desipners” by Steven Facm - Publisher: Thames & Hudsom

¥, "Fashion [esign: The Complete CGuide" by John Hopking - Publisher Laurence King
Publishing

Practical & Activities :

Hands-on exercises focusing on design elements wnd priociples, Ficld trips to museums, galleries,
and cultwal events for inspiretion, Moeod bouwrd creation workshops using variows visualization
techniques, Development of design bricfs and concept statements for design projects, Ideation
sessions using bralnstorming techniques Lo generale design concepts, Sketching and prototyping
axercises o explore design ideas, Creation of fashian sketches, renderings, and CAD illusteations,
Technical drawing workshops focusing on garment construction and  detailing, Portfolio
development and presentation rehearsals for final ossessment
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3. ¥oein Fushi irni garment Techimalery

Filth Sumester
{010 : Externul-60, Internal- 44)

C.Code : FDGT - 5013 ; Export Management in Appare]l Business

Unit - 1 : Intreduction to Apparel Business - Intermalional appurel business pattern, basic
business concepts in Indian apparel export house, business operation in China and other south Asian
countries. Business patterns for Indian apparel retail and home textiles. Understanding form concep:
board to finished product and its sequence.

Unit2 : Marketing and Merchandising For Apparel Preducts - Defining marketing, markeling
mix the objectives of marketing depariment, market rescarch, different types of markets, marketing
slrutegies with rezpect to a product! brand, Indian appare] howses intcmational markeling stralegics
and domestic marksting  stratcgics, markeiing models, B to B marketing BB 1o C markering, direct
marketing, digital narketing,

Concept of merchandising, concepts and apparel produet lipes, diminutions of product charaed,
determinaton and development of product lime and product ringe, Creative and technical design in
garments wnd accessonics, new product developmen! and seasons of sale, costing, coordination and
communication with the production bouse and cxport house.

Unit 3 : Sourcing - Understanding the basics of sourcing, soureing strateyy and best sourcing
practice in apparel and textile businesses, supply chain and demand chain understanding, sourcing
nepoliations, global co-ordination in soureing.

Unit 4 ; Export Documentation & Policies - Government policics a guide lines for apparel export
and dormestic trade, tax stroctures and government incentives in apparel rade, Export documents
and ils purpuses, banking activities, Leter of credit, logistivs wnd shipping, foreign cxchange
regulation, sxport risk management and insurance, Cxport finance, Spectal cconomic zones.

Recommended Readings :

. Elian stome, Jean A samples, "Fashion Merchandising”, MeGraw Hill Book Company, Mew
York, 1985,

. Shivaramu 5,°, Export Marketing"- A Practical Guide to Exporlers”, Wheeler Publishing, Ohio,
1556,

LIL Ruth E, Glock, Grace 1. Kunj "Apparel Manufacturing Sewn Product Analysis® Fourth Editien
FPearson Prentice Hall, MJ, 2003,
Practical & Activities !

survey on famous brands available o markel for men, women & children, Sourcing of fabrics,
fasteners and trims, Window display for 4 specific brand, store and boutique.
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B ¥oe in Fushion Pesigning and Garment Technoloey
I"i“t!, ﬁh‘]][:}'h‘!’

(M External-60, Internnl- 40)

C.Code : FINGT - 504 : CAD for Fashion Designing

Unit 1: Introduction to CAD and Fashion Design - Overview of Cowmputer-Alded Design (CAD)
Software; Bole of CATD in Fashion Designing and Gamoent Technelogy, lntroduclion to CAT Tools
and Interface, Baxic Drowmg and Editng Conumands

Unit 2: Digital Fashion Illustration - Creating Fashion Skerches and Croguis Digitally, Rendering
Techniques: Color, Texture, and Shading, Creating Fashion Tlus and Technical Drawings,
Preseotation Lavouls and Graphic Design in CADR

Unit 3: Pattern Drafting and Digital Pattern Making - Introduction o Pattem Drafling
Principles, Digital Pattern Making Toals and Techmiques, Creating Basic Blocks and Pattern
Mlanipulation, Grading Patterns and Siec Viriation

REecommanied Reaxdings :

L "Digital Fashion Design and Manufucturing: 30 CAINMCAM Applications™ by Lijing Wang -
Publisher: CRC Press

IL. "Fashion Design Course: Principles, Pructice, and Techniques: The Practical Guide for Aspiring
Fashion Designers" by Steven Faerm - Publisher; Themes & Huodson

I, "CAD for Fashion Design and Merchan dising: Studio Access Card" by Stacy Stewart Smith and
foanne Saltman - Publisher: Fainchild Books

IV, "Patternmaking with Computer-Aided Design® by Suzy Gershman - Publizher: Fairchild Books

V. "3} Fashion Design: Technique, Design and Yisualization" by Thomas Makryniotis = Publisher:
Luwrence Kinge Publishing

V1. "Irigital Fashion [lustration with Photoshop and THostrator®™ by Kevin Tallon - Publisher:
Fairchild Books

VI "Fashion Design Dreawing Course: Prociples, Practice, and Techniques: The Ultimate
Handbaok for Aspiring Fashion Designers” by Caroline Tatham and Julian Seaman - Publisher:
Thames & Hudgun

VIL"CAD/CAM for Fashion and Apparel Industiy® by Lijing Wang - Publisher: Springer

FPractical & Activities

Introduction to CAD software interface and navigation, Hands-cn practice with basic drawing and
editing commands, Sketching end rendering exercises using CAD tools, Dipital fashion illustration
projects using CAD sollware, Fendering exerpises focusing on color, texture, and shading
techniques, Technical drawing assignmenls [or garment construction details, Layout design for
portfolio presentations and design documentation.
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Ve bin jon Tresipning apd Garment Techualgey
Fifith & .

{;1.M: External-50, Internal- 50}
C.Cade - FDGT - 505 = Advanee Garment Censtrocton Technigues &FPatrern Making-11
[Project Work & Presentation)
Practical & Activites :

[ Waistcoat
I Deconstracted Garment
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B Vyc in Fushion Designing rarmemt Technol
Sixth_Semester
(M.M: External-gd, 1nternal- 40)

C.Code : FDGT - 601 1 Textile and Apparel Export Manapement

Lpit 1: Intreduction to Texfile and Appurel Eaperl Management - Overview of Textile and
Apparel Cxport Industry, lmportance of Export Maoagemeat in the Fashion Business, Export
Documentation und Compliance, [ntorpational Trude Regulations and Tanffs

Unit }: Market Analysis and Eapor! Strategy - [denntying Export Markets: Emerging Markets,
Estublished Markets, and Miche Markeis, Developing Fxpot Strategics: Product Differentiation,
Pricing Stratcgics, and Distribution Channels, Export Market Entry Modes: Dircct Exporting,
Indirect Exparting, and Joint Venhnes

Unit 3: Product Development and Quality Maoagement - Product Design and Development for
Export Markets, Understanding International Quality Standards aod Regulations, Supply Chain
Munagement: Sourcing, Production, and Logistivs, Quality Control and Assurance Processes in
Export Matorement

Unit 4: Expori Promotion and Loglstics - Export Promotion Shmtegics: Branding, Advertising,
and Trade Shows, E-commerce and Dipital Marketing for Export Promotion, Expert Logistics and
Dacumentaton: Shipping, Customs Clearance, and Freighi Forwarding, Export Financing and Risk
Mefiata e raent

Recommended Readings

I “BExpurt Management” by Justin Paul snd Rajiv Asetkar - Publisher: Oxford University Press

1. "Export Managemenl: An Indian Perspective” by 5. L. Gupta - Publisher: Sultan Chand & Sons

T11, "Textile and Apparc] Export Management” by Rajeev Kumar - Publisher: Mew Age
Intemutioni] Publishers

iv, "Interuational Marcketing and Fxport Munagement” by Gerald Albaum and Edwin Duerr -
I'ublisher: Pearson

V. "Lxport Management: Strategy, Plannimg, Implementation and Contral" by David F. Edwin and
Kenneth . Weiss - Publisher: Prentice Hall

VT, "Export Management: [ssues and Policies” by A. K. Singh - Publisher: Anmol Publications Pvt.
Ltd.

VIL"Textile Exports and the World Murket® by T, Karthikeyan - Publisher: New Age Intemational
() Ltd.

VIl "Appare]l Export Promotion Strategy for Developing Countrics: A Handbook™ by United
Mativns hndustrial Development Organization - Publisher: UNK1D O
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B. Wou in Facshian Desivning and O yrment Technology

Sixth A
(vI.M1: External-ol, Internal- 40

C/Code : FDGT - 602 : Fashion Entrepreneurship

Unit I: Tntroduction to Fashion Enfrepreneurship - Overview of Emtteprencurship in the
Fashian Tndustry, Chameteristies of Sueccssfil Fashion Enireprencurs, Entrepreneurial Mindset and
Creativity in Fushion Business, ldentifying Oppottunities and Niche Markets

Unit 2: Bosiness Planning and Strategy - Basics of Rosiness Planning: Visien, Mission, and
Objectives, Market Rescarch and Analysis: Understanding Customers, Competitors, and Trends,
Developing a Business Model Canvas, Srategic Planning: Setting Goals, Strategics, and Action
Mans

Unit 3: Brand Development and Marketing - Erand Tdentity: Valees, Persanality, and
Positioning, Brunding Strategies: Differentiation, Consistency, and Authenticity, Mirketing Mix:
Preduct, Priee, Place, and Promotion, Digital Marketing and Social Media Stralegies for Fashion
Bronds

Unit 4: Finaneial Management and Sustainability - Financial Planning and Budgeting for
Fashion ¥entures, Revenue Models and Pricing Strategies, Funding Options for Fashion Startups:
Boutsirapping, Investors, and Cirants, Sustainable Practices in Fashion Entrepreneurship

Recommended Readings :

. The Fashion Startup Guide: A Step-by-Step Guide on How o Build & Fashion Beand and
Business” by The Fashionary - Publisher: The Fashionary

Il. "The Fashion Business Manual: An Iuswated Guide to Building u Fashion Brand™ by
Fashionary - Publisher: The Fashionary

L "The Fashion Designer Survival Guade: Start snd Run Your Own Fashion Business” by Mary
Ciehlhor - Publisher; Kaplan Publishing

IV, "Fashien Entreprencurship: Rerail Business Flanning" by Michels M. Granger - Publisher:
Fairchild Books

V. "Start Your Own Fashion Accessories Business: Your Stop-By-Step Guide to Success” by
Entreprenenr Press - Publisher; Entreprencur Pross

W1. "Faghipn Entrepreneurship: Principles and Practice” by Michele M. Granger and Tina Sterling -
Pubbsher: Fairchild Books

¥IL"The Entreprencur's Guide to Sewn Product Manufacwsng” by Kathleen Fusanella - Poblisher:
Association of Sewing and Design Pralessicnids

VI "Fashion Law: A Guide for Designers, Fashion Executives, and Attomeys™ by Guillermo C.
Jimenes - Publisher: Foirchild Books

/ Pape 130l 35



B Vvocin Faghion Designing and Garpggent Technplpey
(VLM: Exicrnal-60, Tnternal- 40)

C.Code : FDGT - 603 @ Quality Control in Apparel Industry

Unif 1; Intreduction to Quality Contral in Apparel Industry - Overvicw of Quality Contral amd
Assurance, Tmportance of Quality Control in Appercl ManuBicturing, Quality Slandards apd
Regulations in the Apparel Indusiry, Quality Control Processes: Inspection, Testing, and Sampling

Unit 2: Quality Assurance and Compliance - Suopplier Quality sssurance and Vendor
Compliance, Ethical Sourcing and Sustainabality in Apparel Indusery, Regulatory Cumpliance:
Saflely Standards, Envimmmental Regulations, and Labor Laws, Quality Coniro] Documentation and
Record Keeping

Recommended Readings :

1. "Cuality Contrel for the Appare] [ndustry” by Stanley Bemard Ellison and Jov McFadden -
Publisher: Fairelild Boeks

il. "Appare]l Qualily: A Guide to Evaluating Scwn Products” by Janace E. Buboma - Publisher:
Fairchild Books

HI. "Qualily Management for the Fashion Industry” by Pradip V. Mehla - Publisher: Pearson

Pv. "Staristical Methods for Quality Improvement” by Hitoshi Kume - Publisher: Springer

¥. "Total Quality Manugement in the Apparel Indusiry” by Pradip V. Mehts - Publisher: CRC
Press

V1. “Garment Manufacturing Technology” by Rajkishore Nayak and Rajiv Padhye - Publisher;
CRC Pregs

VIL"Apparcl Manufacroring: Sewn Product Analysis” by Ruth E. Glock and Grace 1. Kunz -
Publishcr: Prentice Hall

VITL*Garment Qualily Control Handbook” by Harish K. Monga - Publisher: Woodhead Fublishing

Fape M ge 35



B. Yoo in Fachion Desioning and Larmeng Techinglopy
Sixtl Semester
[(HL.M: Exvternal=50, Tniernal- 30

C.Code : VDGT - 604 : Collection Development and Presentation

AMLM: External-50, Internal- 507

C.Code : FDGT - 605 : Summer Unternship f Groduation Project (Froject Work &
Fresentation)

Prag: 15 ul 15
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NAME OF CERJIFJCATE : “Swachh Bharat”

COURSE ODJECTIVE +

1. To understand Ihe development challenges with reference to sanitation infrastucture and
practices.

2. To build valuws of cleanliness, hygicoe and waste mansgement in diverse socio-economic
Ccomexts.

3. To understand plarming of sosial policy and programmes.
4, To use waste management techniques st community level.
§, Toingrall 2 sense off service towards society and the nation.

COURSECONTENT :

| cleanlinges, Swachh Bhamt Abhiyan -[SE.A].. Hygiena, Sanittion &
Sustainable Waste Manepemeat, Ageocics and nodal Ministers of
%| SBA, Differcnt phases of SBA and it's evaluation, Cltl.'n!ns
B | cosponsibilitios : Role of Swachhagrahhi

B | <uwachh Bharat - Rural Facets : Indicatoss of Swachh Bharat, Rursl - 7
| Sanitation coverage acT0sd houacholds (2014 vs 20I2), Upen
Defecation Enes (QDF) villages, Perameters.

88 | sorachh Bharat - Urban Facots - Sustainable Saitation, Waste/ 3
B! Water and Solid waste management, Garbage fiee Citics,

-

/18 Ammdﬁ um:I Eﬂﬁﬁphﬂﬂ&, Operational and Financial Issucs, )
{ Mobitoring ang. i Supervision, Community mobllization,




ORDINANCE

P.G. Diploma in Fashion Designing

W.e.f. Session 2024-2025 onwards
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wxllabus For The Programme of P.G. Diploma jj Fashion Desjoning

Structure of syllabus develeped by

Name OF Expert/BDS
Member

Designation

0

Deah - Faculty of Arts &

Avadh University

B

T
- =

Humanities, Dr. Bammanohar Lohia
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Professor, Uttar Pradesh Textle
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Technology Instilute, Kanpur
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ORDINANCE OF P.G. DIFLOMA LN FASHICIN DESIGNING
DEET OF ADULT, CONTINUING & EXTENSION FDUCATION

History tells that Tndia is ane of the pieneering countrizs in the ficld of textile, with a rich heritage
of textile liber and design. In the last 20 years India has developed by leaps aml hounds in exploring
new techmiques in Weaving Fabric structure, Lyying and Designing and Specisily in the handloom
Industey Qur rieh texliles have caught the taney ol all Fashion lovers thraughout the world This has
brought about a loom in the garment export business and carned Fantastic Fuoreign Eschanged or the
vountry. This is resulting in u big demand for Dress designer/Fashion Designers. In 21th Century
Computers have revolutipnized the Design and Manufactuning Process, In order the hamess the
benefit of this Technolopy. Industries World- wide have been ncreasing their Investment in
Computenised CAD Facilities.

In the Fashion Designing course conducted by our depariment we give equal importance to
Designing as well vz pateern making and Clothing Construction. Our aim is not to tyrn out as Tailor-
But also give a sense of discrimination and assthetic regarding from ¢elor and shipe in design. It is
the idea, which catches the lancy of customers and sells a garmient,

After doing this course you have u good esreer your career oplivns are ;

Fashion Co-ordinator
* Sampling Co-ordinator

* Cutling Assistant

* Fashion Designer

* Pattem Maker

Accessones Designer
Academician

" Style Consuftant

Cloth and Jewellery Technalogist

1. Eligibility: Gradwation in any discipline from recamized Hoard,

Intake: 30 seals (Notc: Reservation as per robe of the State Government Universit ¥}
Criteria of Admissinn: On the baziz of Merit or Enteance test.
Medium of Instruction and Examination : English and Hindi.

Course Fee = As prescribed by the University.

S R W

Examinafion Fee » As preseribed by the University,

Pope T ul (5
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Rules & Repulations Regarding Attendance :

| Minimum attendance reguired to beceme ligible o appear in the examination from cach paper
shall be 75% of all class lectures. In case student is short of atendance due fo illncss,
participation i spoits, cxtra-carricular activities etc, the following rules shall apply.

2. Shomage of up to 10% shall be condonced by the HOD on the specific recommendation of the
class feacher.

3_ A shortage of up lo 20% can be condaned by the Vice-chancellor on the specific recommendation
of the Head of the Department.

Process of Evaluation ;

A. (1) = Theory Papers @ Semester examination shall be condacted by the University as mentioned
i the academic calendar of the department. The question paper will he set by the examiners
appointad by the Vice- Chancellor based on the recormmendation of Board of Studies. The pattern of
the question paper will be decided by the Univemsity. The Marks of theory examination will be 60%.

(2) : Sessiomal valuation

Class Tosts [ Descriptive and Objective Question): Max. marks; 15
Assignment’ Presentation @ Max, Marks: 5

Participation in the ¢lass Dased on atlendance and Behavieur: Max, marks: 3

B. Project and Fresentation : Each Semester The 'roject and Presentation will be of 100 Marks.

C. Quallfying marks and promotion ; The minimam passing marks shall be 50% in the aggremate
of the maximum marks. The minimum puss marks shall be 40% have to be obtained in each paper
(theory, sessional and practical) . On the basis of percentage of total marks secured in the aggregate
of all years of duration by a candidate, shall be awarded a divizion, os detailzd below:

{1} : Secomd Division : 30% or more but less then 60%.
{2} : First Division : 0% or more than

D. Declaradon of results and award of degree @ After completion of the evolution process, result
will be declared by the University Candidates declared successful may pet the provisions] degres
from the Registrar/Vice- Chaneellar of the University afler one week of result. Oripinal degree will
be conferred at the time of convecation to be held annually as decided by the Viee- Chaneellor.

. Back-paper and Improvernent @ As per University mules.

F. Ex-Student : As per University rules,

2 g
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G. Amendment : Any ordinance, fee strustore amd eligibilily 15 subject o amended tme w tme as
ray be deeide by the appropmate body of the Lniversity,

H. Others = Izsucs/Points not coversd above stiall be gnvenmd IJ}r the *:?:istjjlg Llniue:sii}r Floles &
Lepulations.

M'age 44l 15



DR, RAM MANOHAR LOHIA AYADH UNIVERSITY, AYODHYA
Structure of Syllabus for the Program: P.G.. Diploma

Subject: P.G. Diploma In Fashion Designing

Department : Department Of Adult & Continuing Education

First Semester

Tatal

¢| Teaditional Culture & History of Indian Fashion | 100 | 75 | 25 4
§| Drafiing & Adaptation 100 | 75 | 25 4
| Sketching & Hiustracion 00 |75 25 | 4
J Computer Aided Design mma | 75 | 25 q
Projict Work & Presermation of All Papers wo |solso| s
Total 00 25
Second Semester
| Commumnication Skills g | 75 | 25 4
Sales Promotion Twe [5]] s
Event Management oo § 75 | 25 4
i| Textile S«t:ieqce:_& Fabrication 100 | 75 | 25 q
1 Project Work & Presentation of Al Papers 100 | 5¢ | so0 9
500 25

L
i
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First Semester

Programme!{laxs: Cerrificar: Year: First Semester: First

=

Course Code; 1"GFD 101

Course Title; Tradilionul Culture & Histery of Indian

Fushien

Course subeomes:
* BExamine fndustrial

gquality.

i Diazeribes desizn coneept in the dircetion of sestheliv, socnal, cullural development, of fashion Wil

« Evaluate fashions cffcct to the social Iife and its function in the hislorcal process unkil 190 century,

Revolution and results of fashion design,

Credits: 4

Compulsury

Box. Marks: 25+75

Min. Passing Marks: 44

Total No. of Lectures -Tutorials-Practical in hours pe week): L-T-P; 2-0-0

Unle

Toplcs

History of fashion in India ; stome ege period, imdus vallsy givilization, carfy Yodic
period, posl Wedic period, mauryan period, Gupta perigd, Mughal empire, Dritish
peripd, mademn age. Origin of eoanume - arigia of clothing, growth of dres ool ofpp
painting, cubting and other methods. "

e

Meed for clothing, factors influencing costume changes. Traditional costume of
different sretes of Indiz. Accessories and omarments used in India,

Description Creative Téxture in Fabities
Theory ahout Pattern and Patteon layoul

v

What s Fashion and Fasion cycle
Fashion Designers Tnspration
Fagtors that effect on Fashion
Elements of Design

v

Deinciple of Design
Theory about Machine & their parts

Spggested Readiogs:

1, "WEIFT T S A w0 by AT gt
2, "R I EiAE:
3, "R = I SEET by Tt Rl

4. "I59ET T W, AT O # RRET W by ST & Hand
5.+ T ot e Tamm i wrh by S s

o gty by ©T T8
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LG, Biplem: in Fashion Desiznine

Fir‘ﬂ Semoester
ProprammeClass: Certiflcate Year: Flrst Samesters Bl
Course Coder BOFD 102 Course Title: Drafting And Adaptation-]

Course outenmes:

* latruduction about basic block and patem method

* To understand the variows tvpes collar, Skirt and sheeve

* Tc understand the application methaod of cuff in various garments
* T understaml the method of coliar atfachment in various gannent

Croditg: 4 Enmpn]smj]'

Max, Murks: 25+75 Min, Passlag Maorks: 40

Tuka]l Mo. of Lectures -Tutorials-Priclico] {ir_ljiuurs per week): L-T-P: 2.0-0
T Toplcs

i | Basic Adult Block-Bodice Black, Sleevs Block, kit Block

Basic Collar-Cap Collar, Chelsen Collar Basic Peter,Pan Collar, [Roll Pater Pan
1T g'l:nljiar, V Meck Collar Squsre Collar Shitt Collar  Turtle Collar, Bishop Collar,
atlor Callar

Sleeve Patlern, Cap Sleeve Ruffle Sleeve Bell Sleove Hall Ciroular Sleave Full |
I Circular 3leeve, Pult Slecve, Loatem Slecve, LEG-O-Mutlon Sleeve, Cowel Blegve, .
Bishop Sleeve, Doemopn Sleeve Kimons Slecve

Basic Skirt Block-A ling Skirt, Circular Skirt Half Circular $kirt, Four Gore

L Skirt Skirt with yake, Pluted Skirt, Bell Skirt Cowl Skirt Pigged Skir, Paplim Skirt
¥ Dart and Dart Manipulation, (sc of Dart in Designing, Grading 5
Supgested Readings:

v TR AT A AT by Had ST T

e TR 0 TR S SRR T by TS 2R
v UTEAT S S FAET by o T

v 1R Aty wETee ) A AR by A T

+ TgreieTE Fmier S mamE by aifes fan

Fage Tal 13



iplurma in Fushien Thesig e

Eipst Seinesler

ProprammeiJass:Certificate Year: First semester: Flrst

Course Code: PGFD 103 Course Title: Sketching and Ilustration -1

{'ourse outcomaes:

v Appreciate the unique considerations and focuscs of fzhion illustration
« Sketeh the lruman body in proportions relevant to Frshion illustiation
v Conduct quick sketches of clothing jiems on the oo body

Credits: 4 Compulsory

Blax, Marks: 15475 Blin. Possing Marks: 40

Tutal No. of Levtures =Tucorials-Practicel (in bours per week}: T-T-P: 2-0-0

Llmife Topics

Fashion Sketehing and Hlustration

'i ; e Sloetch Fimurein dilfereot movements £
v Ghetch different types of hands, Feet hats,hainatyleslesveeol lar skirt ot
v Development. of dress in different views.

Design Collection :
i = Dafferent bpes nf:cmhrnidm' slezve collar collar suit saree &fc.
* Work on ooy Designer,
101 Rendering of Texture in Ilustrafion
IV Paortfolio and Presentation : Cutting and Tailoring Institte
Supgested Readlngs:

¥ "lﬁ?ﬁrfam%ﬁ@ﬂ?fﬁﬁ? by‘i’ﬂ“_ﬁﬂf

» VETET ) TARTT: HiE T i MEs” by HiE

» *TRTET 51 HATETIT R by T wmet

» *ZEIEEH F T2: T Wl ATIZERRT by frfier v

» "ERTET 3 SETrEE; TTETET S T by AT vl

Paged of 15



PG, Diploms in Fashien Desirning
Lirsi Semestepr

ProgrammefClass: Certificate Year: First Semester: First
Course Code: PGFD L4 _ Course Title: Computer Alded Dsiyn.
Cobrye outeomes:

* Develap a basic concept of computers & its structirs

* Enable students to work with professional docements i o records Jetters, resume, speesheets, cost shoets
angd presentations far Themes or collections

* Enable students to understand the working of common ly used seftware and their wse in busivess
GIEALLZALOTS

* Enable students o ke smull degign wsing wonls in ms. Paint

* Develop ability o uze internet and varieos search engines tor Acsdemic purpose

Credits: 4 Compulsory

Mux. Marke: 35175 Min, Passing Murks: 30

Total Ne. of Leetures -Tutorials-Practical {in hours per week): LT-p; 204

Wit Topies

: Iﬁ_llumputc?F_undmmn_ Ell!:_“.ﬂﬁ it k ;
: wiory of compurer Clussification of Camputers How compuler works -
I Processing Unif, Dillerent types, of Memomry: # b
Intraducticn of Input Devices iy

Introduetion of Cautput devices

Windows Oporating Systemn & Morworking

= Types of Software, Lanpguage and their utilitics
It » File,Disk and Display Management

* hetworKing, [ Types'CommandiCpions |

» Introdduetion of ltemet

Warieus desipning & Presentation software
= Fuint {(ptions & Tools)

m = ConelDeiw{Options & Tools)

« Photoshop (Qptions & Toealz)

* Dress design

Loyoul & ProjectShapes, Compositinns, & Color Schenes
v = Design developruenr for fibrics-booti, berder, el
+ Sample of Prints olong wich colourways

Suggested Readings:

T HETT A0 (CAD)" by T Fe
"I WET I 9Ty (CAD) ¥ T by anfar i
"R AT R (CAD) by T e IR

"TFT FEITEAT AT (CAD) F1 A wisar by e Far
"HRIHE [AnoCAD) T WEM* by 7@ a58

Fape Dwl |5



P.G. Diptoma in Faghjon Designing

First Semester

Programote/Class: Certifivate

Year: First

semeaster: Flrst

Course,Code: PGFI} 105

Cowrse Title: Project work And Fresentation of Al Papers

Course vuteomes:

* 11 helps understand 0 how fachion and style can be commmmisated
+ Stadenes know obout devel opments in the presentation of fishion idess,

Credifs: 9

Cnmpﬁﬂuq'.

Max. Marks: 100

Min. Passing Marks: 410

Itrmr{u: of Lectures —Tuuu'i;_ls;gria.qﬁcal {in hours per week) -T2, 2-0-0

Pape Il of 15




PG, iploma in Fashion Desigpning

secongd Sewuster
Frogramme!Class: Certificate Year: First i
Hecand
_'ﬂnurse {ode: PGFD 201 Course Title: Commmucnition Skill-IT

Coarse oufeo mes:

+ Bnudents will develop knowledze, skill and judzgment around Buinan communicetion that facilitase thear
ability to work collabaratively with ofhers,

+ Skill eould include communieation competencies such a8 wnderstanding small group processes, aclive
listening, appropriate seli-disclosures

t‘ndl:m o

Compulsory

Max. Marks: 25475

B im, Passing Marks: 40

Total No. of Lectures -Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit

Topics

I'ntrvndm:'ﬂﬂn fo Commacation

Purpose Process and Importarce of Communication,
Barriers of Communication,

Measures to overcome the barriers of Communication

Types of Communication

Different types of communication,

Vierbal and Mon-verbal commuonication with their advanlages,
Advantage of written comnumiclion

m

Language for Communicaion
Language ond ceommunicaton, General Prnciples of Writing,

Improving Writing Skills, Essentials of good style,
Expression and waords to bo avoided, Grammar and Usage

Empleyment ©ommunicatoen

Jab [nterviewy: [mportance and Factors involving job interview, Characteristics of
Job intervicw, fob infcriicw process, job imervdes techniques-Mannems and
etiquedtes bo be maintained dudng an inlerview, Sample Questions commanly asked
dirinip mtEryicw

Supgested Readings:

* "HENETE A4 $IERT by 21, g 42

» *EE 31 BT BT by AR, &, fa

» ‘T B AT Taa R Hd s vy e w2
~ "3 eI T by BT Tz vt

= "WizlE FE PR by wew il




P.i. Diplemys in Fashion Designing

Seepd Semwester

Prugrammed lass: Cerfificale Yoar: First Pl

Secind

Course Code: PGFD 202 Course Title: Sales Promoiion-TT

Course puicomes:

o Stadents will be Create design far clathing and aceessones [or women wod children
* Designed all graphics for catalogoes, Advertisements for boutique and for promotional materials

Credlts: 4 Compulsery

Mlax. Marks: 15#75 Min, Passing Marks: 40

Total Nu. of Leciures -Tutorials-Pruci ol {in hours per wesk): L-T-F: 2-0-0

Uniir Topics

Comimeroial Paties .
Make thiee Commercial Pattrm

Sales Promotion’ Catalopgues.
ir Make catalogues for childs Iadies Gents wear shoes jewelries,
Hags, home decoration, cushions, bed-covers e,

Advertisement ; Advertisement for fashion shows,Boutique opening shop apening

1] e
Job Oppoctunity and Career Path.
v Private Sector — Enireprensur
Gowernment Sector - As u Designer
Academician

Suppested Readings:

« "HoH Walert o HiERT S o THeTaT by Sl a9t

o "HTEIE o i A iR oo w3 TR s e e by S0 Sier
o "H A ¥ e sl T st v 2R by =i fimm

o "o T AThien: fErRt A O T 39T by S It

O e e Feler At ardk i e h}""ﬁ-ﬁﬂmﬁ'
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PCe, Diploeen in Fashion Desipning

secogd Semesler
I.-‘rngramnm’ﬂlmn:f_‘erﬁmaﬁ Year: First "::Em“rer:
Second
Course Cade PGFD 203 Course Title: Event Managenient

Course outcomes:

= Shadents will be Create desizn for clothing and acceszaries for women and ehildren
= Designed all graphics for catluguss Advenisements for boutigque und for prometional materials

Crodiisz 4

Compulsory

Bilnu, Marks: 25+75

Mio. Pasting Marks: 4l

Total No, of Leétures -Tutorials-Praciical Gin hours per week); L-T-p; 240

Linit

Topics

Anatomy of fashion events, Intreduction to event managemert, Types and category ;
Sports, Rally, Wedding, Fashion and Corporate cvents

I

Principles of event management, Key rules. Types and purposes of
Fashion cvents, Foshion show, Fores and Trade show, Product launch

1R

: 'I't,n-'lr: of an event coordinator, Administration, Desi LEn, Ma.rkcung, Crperation, E_nﬂ;,
[Crenting 2o event plan

v

Inmitiial plamning reguireinents :

« Creating themes for the event

« Targeting the audience £ wendors

* Timing the event aod finding venue

* Cioesl list amd insiations

Orgunising the required prodoction lesm und preparing duty charts
Biedpget astimation

Sceking spensorships, Writing sponsovship lefers o manage aod aopacise
cxhibition

Sugge'slar! Readings:

- g wE: i o FmE e by de A

» " HEHE Be {ER" by T HE

s "HEEATIE S SaH AT by T A

» "EATAT AT SEEThE gdey & o ariefEeEr by dtem gt
+ “EITET AT At A AT AT, AT H1 H by S A
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Second Semester

Programme/Cluss: Certificate Year: First Semegter;
Second
Courie Code: PGFD 204 Cuourse Tithe: Texrile Sclence And Fab rication

Course sulcuomes:

* Students awareness about the different embroidered textiles of India

understand the origin of technique and with reference to colours, motifs,
lzyouts of different embroidered textiles

+ Sdents eagil

Credits; 4

ciﬂn:pl.'r]mr}l

Max Marks: 25+75

Min. Passing Marks: 40

Total No. of Lectures -Tutorials-Practical {in hours per wick): L.;]‘I-_P: 24040

Unit Topics

| § Dyes : Dyeing TechniquesColoration Chh@t}‘_njn-r WaYS
Basic to printing, Transferring of designs, Markeling pattems for printing,

i} ale . F die
Printing techniques, Vegetable Printing

1 Printing techniques, Fabric Pamting, Embossed Painting, Block & Sereen
Printing, Mirror Work, Patch Work, Alice work, Smoking, Embroidery

v Advanced Printing Technigues, Tie & Dye, Batik Photographic Screen,
Discharge Printing, Combination Printing

Suggested Fendings:

* T T A 2R Tl by s imndt

* "EHAEA A" by A AR e

» "I SRR, T SR e T anag by WIS HTT
+ "I TR 4T, W s e o it by Teita paR Tf
» "SFREISA BIEET HN I W by 2T, wRer e :
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P.G. Diploma in Fashign Desipning

g { Sermests
ProgrammeClass: Certificate Y¥ear: First Semeiter: Secund
Course Code: PGFD 205 Course Title: Project work And Presentation of All Fapers

Course autenmes:

* Students will be able wo prepare their portfolio in digital as well as other modes of presentation
» Students work will be best showeased and will able nto discuss and explain their work
professionally.

Credits: 9 Compulsory

Bax. Marks: 100 Min. Pasing Marks: 40

Total Nu. of Lectures -Tutorigls-Fractical (in fours per week): L-T-F: 200
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